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Philadelphia has more 
. good advertising medt- 
ums than any other 
city. The one adver- 
tisers habe found the 
best (ask any of them) 


























Cc RECORD 


Like the steady and tried center-rash who is a sure gainer 
when plunging into the line, ‘‘ The Philadelphia Record’” 
ts always relied upon, and all successful advertisers are 
““lined up’”” in its advertising columns daily and Sunday. 








Circulation average for the first 8 months: 
192,136 Daily, rate 25c. a line. 
154,239 Sunday, rate 20c. a line. 


Use THE RECORD and ‘‘score’’ a success in your business 


( Write for one of 





our miniature editions.) 
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roved Circulation 


The millions who ride in the Brooklyn Elevated trains 
every week and read the advertisements leave no doubt 
as to the immense circulation of which the ‘‘ L’”’ Adver- 


tisers get the benefit. 


referred Position 


setter than ‘‘ top of column, next reading matter 


Passengers can’t help reading the cards—-reading them 


Over anda over agal! 


ood Display 


Colored pictures—attractive type—the very best of the 
vative’’ is at the command of street car ad- 


vertisers. 


est Glass of Readers 


No wasted circulation. Every reader a possible cus- 


tomer. Many of them on their way to buy what you 


have to sel 


Moderate Rates 


We will be glad to go into this question with you 


GEO. KISSAM & CO. 


253 BROADWAY, NEW YORK 


Written by Wm. Henry Beable, London, E. C., England 
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DEVELOPING AN ADVER 
TISING MAN. 
By George E. Tracy 

There is to-day a growing tend 
ency in many lines capable of 
being advertised toward the em 
ployment of some one person 
whose duty it is to prepare the 
advertising. A few years ago a 
few men who made general ad- 
writing a _ business 


were kept hustling to get up the 


vertisement 


advertising of concerns situated 
in all parts of the country \t 
there are few wl 


present ) 
l more than they can attend 
to comfortably. The prices paid 
for this work have been reduced 
also. I am inclined to th'nk the 
demands of each individual busi 
ness have brought about this con 





ditien, rather than a lack of 
worth in the wor.«< of the special 
sts. There is, however, little 


loubt but what « concern will get 
results in the long run by 


ing an advertising man right 
, 





on the premises 
Acknowledging this desire ot 

the part of business concerns to 
exist, the question arises how to 
elect a man fcr the work and 
how best to develop” him. In 
tking the selection the head of 

concern ought to look over 

ie «list of carefull 
nd weigh the capabilities of eacl 
one. Education, breeding, social 
tendencies, hab:t, pur 
ise, general application and fit 

iess should be considered, and 
no man should be selected who 
has not a liking for adv 


employees 





honesty, 


rtising 
work. A man should not be se 
lected merely because ‘he is 


“bright”: rather select a thinker 
nd worker. When the selection 
is finally made the man should be 
Ivised of what is desired of 
and if he is to do the adver 
tising work in addition to what 
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he is already doing he should be 





given a small advance in salary 
as an encouragement, and told if 
he progresses along the lines sug 
gest d he may expect more. If 
he develops as he should he will 
be worth more. As time goes on 
and 1esults warrant it, the em 
should not f I 
promise. He cannot af 
If it can be arranged, and in 
most instances it can be, a room, 


vloyer 





or at least some space, ought to 
be provided where he can work 
and think Nobody can work 
ut good ideas when obliged to 
counter or dry 
goods box. , 

\ concern must not expect too 
much of a beginner in advertis 
ing. He may have good ideas, 
almost every man has, but it 
takes time to learn how to ef- 
fectually present them. No man, 
no matter how naturally gifted, 
can bud and blossom into an 
advertising succes at once. 


Che most 


successful advertising 
» who have by long 
application and 





the'r knowledge 
There is no cutting cross lots in 
learni ! good advertis 
en plove r 


ing Phe himself 
hould take a lively interest in 
th: advertis‘ng worl 


rk, not to criti 
se especially but for the pur 

f idit advertising 
man as much as_ possible with 
facts and suggestions which long 
association with the business has 
shown to be valuable. The man 
should be allowed freedom of 
thought, expression and_= action 
as far as possible, and not be 
made to feel that he must coin 
cide with the ideas and views of 
the man who pays his. salary. 
H« should be made to feel the re 
sponsibility of the position and 
encouraged to study out new 
ideas and plans for successfully 








4 


presenting the product of his con- 
cern to the public. When he gets 
up a good advertisement, book 
let, circu i 
ature the employer 
hesitate to say it is good and that 
Honest commen- 
intelligent and 

Too many 
‘ommend 
fear 


lar or any piece of liter 
should not 


he is pleased. 
dation stimulates 
aggressive effort. 
employers are afraid to ¢ 
he work of an employee f¢ 


t 

he “swelled head” or 

th ht to have more 
is radically wrong. 





If the man is made of the right 
stuff it will not affect him this 
way; he will on‘y feel the more 
strong] the responsibility of 
keeping up the standard 


be 


should 


For self-development the 


ginner in advertising work 








read all the advertising literature 
he can get hold of. | believe 

would be a paying investment on 
the part of the employer to sub 
scribe to the best advertising 
publications, for the benefit of 
himself as well as the advertising 
man. Good suggestions are gaine l 
by. knowing what othet people 
are doing Some of the very 
hest ideas are born this way. By 
study the methods of others, 
espec l the 
same f tin 
the su 

cesses stec 
clear new 
idvertising man si l ister 
the detarils of the business and 
then study how to rightly present 
them. He should make a con 
stant and careful study of human 
nature and how to appeal strong 


I to it. To the mind of the wrt 
er. the construction and presen 
tation of advertising corresponds 
to dramatic presentations on the 
tage. Tragedy corresponds to 
the earnest, sincere style in ad 
vertising; comedy to the I'ghter 
stvle. The minds of people are 


iffected by illustrations and what 
is said in advertisements just the 
as they are by stage pictures 
and the words of a play. If the 
illustration in advertisement 
is bad and the wordine which ac 


same ey 


an 


companies it is poor, people turn 
from it just the same as they do 
from a badly written, badly 
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staged play. If the illustration 
and wording of an advertisement 
harmoniously carry out a good 


idea a good effect cannot fail to 


be produced. The dramatic ele 
ment in advertising is a tre 
mendous power in influencing 
people The advertising man 


should appeal as directly to the 
of his advertisements as 
actor appeals to his audi 


readers 


a good 


ence. It would pay him to go 
to some good teacher of oratory 
and “learn to sD ak pieces.” He 
may never actually use the 
knowledge ga’ned, in public, but 
the study will stimulate his 
thought. his imagination, and en 
able him to bring vividly before 


his mind a mental nicture of the 
ple he wants to talk to. This 
is absolutely necessary to 
advertising work. Ad 
have strength when 
you 





y is 
do good 
isements 
ey. tk 
should not try for any par 
style Let that take care 
f itself. He should tell the peo 


ple the plain. | 


Ik to 


‘ular 


honest, simple facts 
he wants to sell, but 
up his ideas in enurl pa 
good plan to think 
good while 
Enthusiasm 
defects 
should — study 
arrangement to 
extent, and trv to make his 
ds appear better than anybody 
Ise’s in t paper, although a 
technical ledge of type-sct 
ting is not positively necessary 
Considerable trust can be 
in a good printer to make an ad 


It is a 
any pct 
pre sent ng 


idea a 
it. 


serious 


over 
before 
blinding 


ometimes. 


‘He 


display and 


1 Vpe 
me 

| 

! 


i¢ 
1 


KTIOW 


placed 


rtisement show up well 

It is a good practice for a be 
sinner to associate with older ad 
vertising men as much as poss! 


ble and at such times to keep his 


eyes and ears open wide and his 
mouth shut 
There are manv other sugges 


ns which might be made to the 
starting out to do advertis 
work and to the man who 
employs him also, but first of all, 
s a foundation, let there be a 
harmon‘ou understanding _ be- 
tween the employer and the em 
ployee Harmony and _ hustle 
keynotes to success. 


t1¢ 
man 
ing 
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A SCISSORS-TOOL. 


HOW IT HAS BEEN BROUGHT AND 
KEPT BEFORE PUBLIC ATTENTION 
BY THE USE OF PRINTERS’ INK. 


It is rare that an article, 
as it has been perfected, is simul- 
taneously advertised practically all 
over the world. This has been 
done, however, in the case of the 
so-called Universal Tool. 
It is a German invention, but the 


as soon 


Sciss« rs- 


company which owns it is an 
American corporation. The office 
is at 648 Broadway, New York, 
and a representative of PRINTERS’ 
INK, calling there a short time 
ago, found the manager, Mr. 
Frank Gittleman. That gentle- 


man put him in possession of all 


the facts which were desired. 
Said he: “Althouch the inven- 
tion is barely a year old, it has 
already been extensively adver- 
tised not only throughout this 
country, Mexico and Canada, but 


also throughout Europe—England 
and the Continent, and in Aus- 
tralia, South Africa and South 
America. Never was a new 
thing exploited on such broad 
lines. Ovr principal agency is 
the one in London. The local 
agents whom we have appointed 
in all foreign countries have been 
empowered either from there or 
from here. Throughout this coun- 
try, so thoroughly has the work 
of the company been _ begun, 
agents have already been ap 
pointed in all the States, and 
where the State agency does not 
conflict, in all the principal cities. 
Most of our advertising is general, 
and it emanates almost entirely 
from headquarters here. The little 
local advertising which is done, is 
done without our official knowl- 
edge, and is paid for, of course, 
by the local agent.’ 

“And the advert’sing abroad?” 

“That springs of course from 
the several local headquarters, and 
we have nothing to do with it. 
We do not pretend to exercise 
more than a general supervision 
of such important branches, and 
allow each to follow out its own 
general policy. About a year ago 
we began our active work here. 
We had not attempted to sell be- 
fore, and we recognized that a 


general market could only’ be 
readily found for an article of this 
kind by supplementing the efforts 
of our traveling salesmen and 
agents through advertising. We 
immediately took space in a great 
number of periodicals. Our aim 
was to reach, as far as possible, 
the largest general public. So our 
Scissor-Tool made its bow in an 
enormous selected list—so large 
indeed that it will be difficult to 
give any fair percentage of it. 
We chose most of the ponular 
magazines. By this I mean all the 


ten cent ones of note. We omitted 
the higher priced ones because we 
were determined to seek the peo- 


A REMARKABLE 
PAIR OF SCISSORS 









LENGTH 472 INCHES 


Can actually be put to the following uses: 





Erasing-Kaife. 17. Cigar-Box Opener., 
Penknite. 18. Measure. ™ 
EVBRY SCISSOR GUARANTEED AS REPRE- 
SENTED, OR MONEY CHEERFULLY REFUNDED. 
A USEFUL ARTICLE. 
On receipt of cash or postal order for ONE DOL LAR 


wiil send you one post-paid. Agents wanted. Send for cir- 
culars of our other sellers, i first-clas ss Statiou- 


1. Screw-Driver. 10. Stereoscope. 

2. Tracing Pattern Wheel. it. Glass-Breaker, 

3. Scissors. 2 r. 

& Cigar-Cutter. 13. Cartridge-Extractor. 

rf Glass-Cutter, 14. | wear ole-Scissors. 
. Hammer. ~ e~ Pipe Tongs. 

z: Wire-Cutter. 16. Nail-File. 

9. 








ery, Fancy Drug, esa aud Cutlery stores, 
Universal Scissor, Tool & Novelty Co., 


x 


648 Broadway, N. Y. 
ple of all classes. Besides these, 
we selected any number of fash- 
ion papers, trade papers, juvenile, 
religious and, in fact, all sorts 
which we thought would reach a 
large general public. Our list is 
really an enormous one, and can- 
not mean less than three or four 


hundred periodicals of various 
kinds. Many of such are local in 
their circulation, but of course 


none the less valuable.” 

“And what space did you take 
in these publications ?” 

“We took a half magazine page, 
or what corresponds with it. 
This was at the start. But very 
soon afterward we cut this down 
to a quarter page. We did not do 
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this for the sake of economizing. 
But we found ovt that not alone 
did the large space not pay us any 
better—it actually did us more 


harm than good. For in the half- 
page we attempted to demonstrate 
pictorially the manifold functions 
of the tool, with the results of 
confusing most of those who were 
attracted by the advertisement. 
Sut in the smaller space we simply 


gave one cut of the tool, and then 
cnumerated the uses to which it 
can be put. Th's was so much 
simpler that we immediately re 
ceived better returns. We have 
been enabled already to build up 
a large and ever-increasing mail 
order trade. We have never cir 
cularized—have never bought any 
lists, yet are in continual receipt 
of orders and of inquiries.” 

“Can you tell me results more 
precisely ?”’ 

“Well, it is our experience that 
all our ads brine some returns. 
This is substantiated by our key- 
ing—we use the very simple sys 
tem of departmental letters. In 


this connection it is interesting to 
note that fullv ninety ner cent of 
our correspondents frankly state 
the name of the publication which 
induced them to write. I dare not 
tell you the pecuniary returns 
from the ads, nor the number of 
replies they bring, for that would 
be the same thing. But for every 
nqu ry we receive, we get fully 
four orders inclosing the price of 
the tool, one dollar. I cannot tell 


you without considerable trouble 
which geographical section is our 
best field, but you may say that 
our orders come not only from 
every part of the country—often 
from places that we never heard 


of, but also from every section of 
the globe. More about that later, 
but notwithstanding our 
abroad, orders seem to seek head- 


agencies 


quarters. We ask __ jnterested 
readers to buy either from the 
local agent or from us _ direct 
They incline to the latter.”’ 

‘And what course do you pur 
sue with inquirers?” 

“Send them our Iterature, and 
generally secure their orders. 
Many write and apply for the 
agency of the scissors-tool. We 
have already obtained fully 800 


United States agents in this -way 


You can judge how greatly the 
agency is desired. Regarding or 
ders from abroad—these are all 
credited to the ten-cent magazines. 
And I leave you to judge how 
numerous they are, when I tell 
you that last week more than fifty 


came to this office from the Philip 
pine Islands. Guam has contri 
buted several. But this will show 


you how numerous foreign orders 
are. The stamps from these or 
ders have enabled me to make a 
very fair collection. I am so well 


provided with duplicate foreign 
stamps that I now have more than 


4,000 for exchange purposes.” 
“Do you issue any reading ad 
vertisements from this office? 
“No, we do not. But we have 
been generously showered with 
free reading notices. These were 
undoubtedly contributed because 
the article is such an interesting 
one. And that reminds me, you 
cannot imagine how large a num 
ber of them we have sold to con 
cerns which use them as premi 
ums. They have been adopted for 


this purpose by a number of West- 


crn newspapers, and at least a 
dozen different lines of manufact 
urers are using them at present 
in the same way. They are spe- 


cially good advertisements in this 
the 


way, because name of a con- 
cern can be inscribed both on the 
blade and on the sheath; and a 


factory, or a view, 
can be placed in the 


picture of the 
or a portrait 


stereoscope, which is one of its 
many ingenious parts. Thus you 
see other concerns incidentally 


advertise it for us, and we receive 
pay for that advertising.” 
W. ScHWARTZ 
—_—~+or 
I REOTYPED 
PHR 


ADVERTISING 


ASES. 





A CHOICE ASSORTMENT OF PANTS FROM 
WELL-KNOWN MAKERS, 
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175 Beautiful Pictures, 


Handsomely Framed, the Collection Being 
Valued at Over $1,000, Were Exhibited 
by the Des Moines DAILY NEWS 
at the Recent Iowa State Fair, 


and were pronounced by ail who saw them the finest 
exhibit of the great expositicn. ‘lhe pictures are all 
reproductions of masterpieces in medieval and 
modern art. They are offered by the Dairy News 
to the school children of Des Moines and Iowa as 
prizes for excellence in English composition. Two 
pictures are awarded each week, one in Des Moines 
and one in Iowa outside of Des Moines. The 
pictures are hung in the school rooms of the winners, 
where they remain permanently. Over $1,000 worth 
of these pictures have been awarded by the DaiLy 
News inthe past two years. They are an education 
to the school children in art, as well as an incentive 
to merit in composition. The themes of the DaILy 
News are used by classes in English in thousands of 
Iowa schools and are commended by the State 
superintendent of schools and scores of city super- 
intendents and principals. The Mews Junior, the 
medium through which this work is done, is a page 
of Saturday’s Dairy News. It is edited by Mrs. 
Ella H. Durley (Judith Jorgenson), an experienced 
teacher and long the editor of the Northwestern 
Journal of Education. This great enterprise is mak- 
ing thousands of friends for the Des Moines DaAILy 
News in the best homes of Iowa. 
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CHINESE BARGAINS 

It is safe to say that nothing 
could) more grievously — dis- 


concert the ordinary Pekin mer- 
chant than a customer's prompt 
payment of the price that had 
first been named for an article. 
Although this price would prob 
ably be three or four times the 
real value, the merchant would 
not be satisfied. He would rea- 
son that any one willing or 
ignorant enough to pay so pre- 
posterous a sum could easily 
have been persuaded to pay as 
much again; and he would 
mourn for a week over the loss 
of a profit that a little foresight 
on his part might have secured. 
On the other hand, had the cus 
tomer pursued the usual 
and haggled and bargained until 
the article had been sold at a fair 
price, the merchant would have 
Shad nothing to regret, for he 
would know that he had done 
his best. 

It is interesting to watch a 
Chinese sale. The merchant first 
looks his customer ove: carefully, 
trying to decide whether he is a 
resident of town or a “man from 
the country,” whether he is prob 
ably “close or lavislt with 
money ; in short, to what ex 
tent he may be imposed upon 
He then names a price in accord 
ance with the result of his ex 
amination. Upon this, a  whirl- 
wind of talk breaks out, the 
tongues of clerks, merchant and 
buyer all going at once. The 
buyer denounces the merchant as 
a thief and a swindler, and 
offers perhar. half what the ar- 
ticle is worth. The merchant ac- 
euses the buyer of wishing to rob 
him, and says that he would steal 
from his own grandmother. This 
goes on for half an hour or so, 
the men coming nearer and _ near- 
er to an agreement, until at last 
the bargain is concluded, the 
scowls and fierce frowns are suc- 
ceeded by amiable smiles, and 
with many bows and compliments 
merchant and buyer separate. 

It is considered very discourt- 
eous for a person, after asking 
the price of an article, to pass on 


course 
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without more words. On such 
oceasions, a merchant feels just 
ified in standing in the doorway 
of his store and pursuing the of- 
fender with abuse; and it some- 
times happens that Chinese 
gentlemen, turning back in rage, 
are brought to shame of their 
rudeness and enter into discussion 
of the price before going on their 
Way. 

The Chinese themselves, while 
submitting to the extortionate 
practices of their merchants, do 
not, apparently, quite approve of 
them; for in dividing society into 
grades, they always put the mer 
chants at the bottom. The hier- 
archy is, first, scholars; second, 
farmers; third, laborers and me 
chanics; and fourth, merchants. 

Yet the merchants of Pekin 
are often surprisingly kind and 
liberal. One of them will cheat 
you in the price, weight and 
quality of a pound of tea; and 
the next moment you will find 
him giving the price of a dozen 
chests of tea to relieve the poor 
or lending money without in 
terest to a needy friend. 

And notwithstanding their 
customary slyness in their trans 
actions with foreigners, the Pekin 
merchants have sometimes shown 
themselves literally  ‘‘childlike 
and bland.” One of them loan 
ed several thousand dollars at one 
time to the treasurer of the Brit 
ish Legation, who gave him a 
note for the amount. This note 
the mercl nt immediately _ re 
turned, saying that the treasurer 
would need it in order to know 
when the money became due. 

\nother who kept a small ho- 
tel in conjunction with his store, 
took a somewhat notorious 
American to board at one dollar 
a day. Having after six months 
received no payment. he reduced 
his charge to half a dollar a day 
in order that he should should 
not lose so much in case his 
boarder never paid anything.— 
Youth's Companion. 

: ie e 
A CHANGE IN FASHION. 

Times change ; several years ago the 
business man took his pen in hand and 
n ¢ some of them take their typewriter 
in arms.—Boyce’s Hustler. 


—— 
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In the State of Wisconsin the 


(Milwaukee) 


EVENING WISCONSIN 


easily takes first position as a 
newspaper and an advertising 
medium. It leads all other 
daily papers in circulation as 
well as in character and quality 


of circulation. 


| BEST OF ALL IT PAYS ADVERTISERS 
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THE STORE PAPER 

Many merchants periodically 
publish what is known as a “store 
paper.”” There are several sorts 


of store papers. A few are well 
written, attractively printed and 
rightly distribnted. Some are 
either crammed with house ads 


and house talk to the exclusion of 


readable, interesting matter, or 
overrun with stories and jokes un 
til all sight of the real object of all 


advertising—to sell goods—is lost 
in a labyrinth of literature. There 
should be both, but the right 
amount of each 

A good style of store paper 1s 


one which is issued regularly, say 
once a month. It contains an in 
teresting little S¢ rial (better a sc ri 
al than a complete-in-one-issue 
sketch), is neatly illustrated (al 
most any printer can furnish the 
plates), contains a number of re 
cipes and household hints, for 
you've got to interest the women 
folks, and is interspersed with ads, 
each ad advertising one thing or 
one line, tell ng all about that one 


thing or one line, and giving the 
price or prices Bett r usc syndi- 
cate stories, jokes, ete., which 


come in stereotyped plate’and can 
be furnished by any printer, than 
try to originate them yourself. It’s 
cheaper in the end. 

See that the store paper is 
printed on good paper, and then 
that it reaches the people 
whose trade you desire. It’s a 
peculiar, puzzling fact that many 
forget or seem to forget all about 
this end of it. They get out a 
finely printed, well written paper, 
and then, with a weird wisdom 
born of an insatiable desire to save 
money, gather a few boys or loaf 
ers together and giving or promis 
ing them a quarter or a half dollar 
each, send them out to distribute 


see 


Then Mr. Merchant pats himself 
on the back and _ congratu 
lates himself on the “saving” he 
has made. But, the boys? Oh, 


never mind the 
to take care of 


boy ) they're able 
themselves—and, 


also, the store paper. They're en 
joying themselves. The store 
paper? Well, wadded on the 


doorsteps or on the lawns you'll 
find about one-fourth of them. if 


“kt The 


voracious 


sewer must 
appetite Tor 
advertising. It usually consumes 
one-half of such contributions. 
Now, if you can afford to get 
out a store paper, you can afford 
to pay a fair price for the distribu 
tion of that paper; and if 
you don't pay that fair price, it’s 
good betting that you don’t get 
that proper distribution. 
Distribution by mail is good, but 
it’s te You can reach 


you're liu 


store 


1 expensive 


just as many people in just as 
good and resultful a manner by 
house to house distributing at 
about one-fifth the expense re- 


quired by mail distribution. Leav 
ing the cost of envelopes and ad 
dressing out of the figuring, one 
thousand papers by mail would 
cost you at least $10.00. Now a 
good honest distribution can be 
secured in almost any city for 
about per thousand. Nearly 

will do good honest work 
an honest wage. 
There are exceptions, but they but 


$2 
any man 


receives 





prove the rule.—A dvertising 
World, Columbus, Ohio. 
> ° 
BATES’ EXPERIENCI 
The children of our brain are pre 
« til ] t ( ir S| < ] it t 
ri folk I are freckled ty, 
eved ki k-kneed ( ! 
md I her I 
Sn nl 
Sty es of writing ads change, but every ad 
vertiser ought to keep his common sense on 
tap Noman ought to allow a fad to quite 


cloud over his business judgment.—Shoe and 
Leather Facts. 


—<+o- 
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A PLEASANT LITTLE PICTURE USED BY 
ROGERS, PEET & COMPANY TO INTRODUCE 
A ADVERTISEMENT DEVOTED TO CHIL 


REN’S SCHOOL CLOTHE 


—E 
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THE 


ashville Banner 


[ is the paper that will 
make your advertising 


successful in Tennessee. 


It is unquestionably the best medium 


. to reach the people of Nashville and 


vicinity. 

| Daily average circulation for the 

' \ month of August, 16,271, which is 
| guaranteed to be more than double 

the circulation of any other Nashville 


daily. 
D\ | 


The sooner you begin to use the 
NASHVILLE BANNER the sooner you 


will begin to get results. 





RIE IONE 





HIL 
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DR. GREENE’S BUSINESS. 
Co., advertis 
offer- 


Pettingill & the 


Boston, are 


ing agents of 
ing to American dailies 2,000 
inches of advertising to be used 


within the year following ; to go 
more into detail, the l 
used between October 
1901, the payments to be made 
between October 1901 and Oc 
tober 1902, in four quarter 
ly instalments, it being under 
1 


ie 


and 


space to 


IQoo 


stood—according to the letter be 
low—that during — the second 
year the payments for whatever 
space is contracted for during 


that year will be paid for during 
that year in addition to the money 
due for the first year The 
Little Schoolmaster, be 

readers will b 


lieving its 


interested in read 


ing the letter sent by the Messrs 
Pettingill, reproduces it below in 


its entirety 


(iEN k 












































Dr. Greene will remain with them, 
however, and will lend to the new 
business his advice 1 the experience 
he has by his mar ears of 
ictive life 
Mr. | n ente g upon thi 
cw ver ‘ Ss t lr vin 
s ‘ s rf sy la 
. 2 et gi & t con 
this ent s¢ doe ri 
5 er i 4 ( n 
‘ es t te it a 6 
es 1 eve t the full « 
< t VS is re f 
eing deve ‘ I t eas r 
s t 1 the tior 
‘ ents that , rows 
We \ gree vitl 
e te s ¢ e ote g you 
r ‘ ] f r \ con 
le e fact t the count 1 be 








1 . fhe Pes pone 
. oo s Mi ettingill 
Da . nd ‘ ld 
ee! : f = 
\ I ‘ erewith 
t : re n ont 
€ 1 4 ee! ght by 
1) Cire es a eaeioaiaaae 
( ri f ‘ 1 a 
1 
. f S col acs 
‘ ce! that ioieantr pec: “neytin 
ere nd 1 nt each 
eceedit on ease 
. : re now 
\ll ccet re ‘ : Sai 
make he t he 11 ite 
il ‘ p 
‘ \ ept t y 
ure fe 1 : ; 
1 « , { ‘ f 
t p val 1 
f1 
\ al . . 
‘ ‘ l t 1 
‘ ‘ 
Ve t 
P 1 W ( 
tells PRINTERS’ INK 
Steven ha maou 
of payment by Paine’s Celery 


Compound if Pettingill gets thos 


desired for Dr. Greene. Perhaps 
these two will be an _ entering 
wedge for the remaining crowd 


A 
STEREOTYPED ADVERTISING 
PHRASES. 








“TRIBUNE” 


re in the 
hings have 
uantity 


te ad 
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REAL ESTATE 
ADVERTISING. 

For some weeks people who 

habit of observing 

noticed the excellent 

quality of 

principally that 





» ] 
real es 





high-class apartment houses, 
the columns of the New York 
inday Tribune. One of these 


ouncements is reproduced in 


iature herewith. Mr. Gud:, the 


dest solicitor of this advertis 
¢, at the Tribune office, appar 
tly did not think that hisremark 
le showing of four pages of 


nd was just the 
edium to 


cture of the 
ld 


Sunday issu 
more than 
he readily 


estate ads in the 








sing medium, 
that it circu 
to-do classes 
kind of a 
bring them 
ilways went to a 
ething to show—not merely 
written ad, but a good 
property as well 
a photograph 
know the 
nature 
More 
stat 


them 





uning to 
I] 


among the wel 





business. 
man with 


arefully 

I coul 

I did 
] 


ceptibilities of 


procure 
because | 
human 
a picture 
er, the majority of real « 
property owners have 
to write and prepart 
ads, and them 
t they have not the 
lity to prepare them as 
uld wish. Now, when I walk 
and show a good ad, 
ready prepared for 
lined to listen to me 


some of 





man a 
him, he is 
and al 


t invariably gives me the con 
ct Even those who _ have 
bility in advertisement construc 


hotographs of the 


re reduced from the 
of 


n seize the 
glad rele im 
th them, be overtime.’ 
“T see you not only introduce 
property, but 


ready-made ad a 
1 
r 


from work which, 


would 


been a 
The plan 


‘Yes, and that ha 


at drawing ird 


origin ils of 


the architect and they serve 


to show possible purchasers, or 
tenants, exactly how the buildings 
are laid out. With an illustration 
f the building and a plan, I give 
a brief but attractive description 
of the advantages of the house 
and its conveniences.” 

“Then you write all the ads 
yourself, Mr. Gude?” 

“With few exceptions—yes. So 
[ am kept jf etty busy all the 
week, but my busiest day is Satur 
for the reason that many of 
and owners are in 
up to that day whether 
advertise or not. You 
see, instead of long contracts I 
only get the most of them 
from week to week. Again I 
always like to have a change 
a different announcement alto 
gether in form and matter.” 

* What is the rate for real 
state advertising in the Tribune 
m Sunday ?” 

* Twenty cents a line, and you 





ill notice that some of the ads 
fill big spaces. I always try to 
get as large a space as_ possibk 
for the reason that I know I can 
do the advertiser more good by 
making a fair display. I would 


advise a man to take 200 
than scatter that num 
er in small through the 
week. I have our real estate ads 
arranged, though, that they all 
tand out well on a page, but of 
ourse, the bigger the better.” 

[ notice that you get a very 
good effect with your photo 
grapher, Mr. Gude.” 

“Yes, and the chief secret of 
that is care. Look at the sam« 
cut in other papers—here is one, 
for instance—and you will find it 
ll black and smudgy. If our 
paper produced only these results 
[ would advise the advertiser to 
eave out the cut. Nothing can 
ve gained by showing up a really 


ooner 
ling 5s once 


ads 


] 


good photograph as a_ blurred 
daub. Our advertisers are satis 


fied that we are giving them good 
ind careful service in detail—the 
paper there shows it. And while 
we do not claim the great circu 
lation that seems to be the partic 
lar property of other pa 
per published in York, we 


at least go refined and 


every 
New 


before a 
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well-to-do constituency that is of the appearance of the house and 


just the class these real estate its internal arrangement The 
agents want to reach.” rent is generally stated and this 

“What is your idea in publish- information is a spur to make an 
ing plans in the ads?” investigation. You would be 


ee eee ee ee ee 


? HILLCRES CATHEDRAL 


HEIGHTS A 
116th St., Between Morningside Park and Riverside Drive. 


20.0000000020000000000000000000000000000000000000000000006 


original in its constructive features, and 


9 " SUPERB APARTMENT HOUSE, radically 


r - : especially designed for families who want 
| | 2 commodious homes, large sunny rooms, together 

| 8 with all those appointments gnd conveniences 
2 that contemporary art and science have devised. 


HILLCREST ‘s sitcated at one of 
the highest points in the city, adjoining the 
grounds of Columbia College and commanding 
extensive views from every apariment 
Riverside D, the Hudson River and the 
Palisades, all of upper New York, Long 


bi and So ou 








THERE ARE THREE APARTMENTS OF 9 
EXCEPTIONALLY LARGE, SUNNY ROOMS, 
BESIDES THE BATH, ON EACH FLOOR 


A beautiful light reception room, orsamented 
with a handsome fireplace, is at the entrance of 
each apartment. The parlors. libraries and dining 
rooms can be thrown into one suite, thus affording 
an amount of room for the entertainment of guests 
hardly equalled by the average private house. 
Many of the parlors have bay windows and stone 
balconies, while the main bedrooms have a southem 











exposure and are furnishod with open fireplaces 
9I9B000000000000000 000000000000000000000000000030000000000 and mantels. 
The characteristics of a modern private residence have 
been adopted in the arrangement ot the apartments. 
SEVEN LARGE CLOSETS ARE 3°°0000900% 
PROVIDED IN EACH 
APARTMENT. 


000000000 





900000000000000000000000000000000000 


hi 


An especially attractive feature are the bathrooms, 
which are completely equipped with solid porcelain, 
including solid porcelain washstands and baths. All the 
fixtures and appliances are of the mast modern type. 

IN SHORT, EVERY KNOWN COM.- 
FORT AND LUXURY HAS 
BEEN PROVIDED. 


000000000 


$9000000000000000000000 





In the matter of decorations and” woudwork, gas 
and electric light fixtures, no money has been spared 
to secure rich and beautiful effects 

Among the various modern conveniences are a > 
long-distance telephone in each apartmerit, a general 
nage and steam dryer, special servants’ baths, a U. 
S. mail chute to each floor, electric lights, Otis ele- 
vator, bicycle fabs storage room, etc... dc. 


IG w-chilte CIVERIED SERVICE WILL BE 
DED DAY AND NIGHT 


SLAWSON & HOBBS, Agts., 
Columbus Ave. and 734 St. 
Tel. 341 Riverside. 
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“As a rule an intending buyer astonished at the number of peo- 


can get more information as to ple who go daily to inspect th 


the arrangement of a house or various apartments advertised.’ 
apartment from a plan than he “Have your advertisers any 
in from a column of descriptive means of keying the ads in you 


matter. He can see at a glance paper?” 


resi 
pap 
hon 


has 


BEBO VOVVEVUEVEStEVevvevvvvws nn 


. a 
re 


e0- 


th 
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‘T don't think so. Most of the 
ertisers we now have used to 
ly entirely or largely upon the 
Herald. Their business has ad 
] 


ttedly increased since they have 
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15 
BUSINESS RIVALRY BE 
TWEEN TOWNS 

Attention has on one or two 
occasions been called in the col 





lded the Tribune. But the peo- ymns of the Drapers’ Record to 
ple who usually go to look over the rivalry between American 
hese fashionable apartments do towns. It now seems that this 
like to be asked in what pa phase of latter-day commerce is 
per they saw the ad, nor would py way of being emulated in 
agents care to ask them. Wales. A reader has forwarded 
— a copy of a bill issued by an en 
~< rc » Tp TTY p: - - , = 
NEWSPAPER ILL STRA terprising firm of Neath drapers, 
PION. 
The haste with which newspa NEATH versus SWANSEA 
pel are printed, united to the | FOR CHEAPNESS 
poor quality of paper used, | 
makes the line drawing the only Foulard Print sold in Swansea at 
kind adapted to newspaper ad 10%4d., in Neath at 8 d.per yard. 
vertising. The great advantage 
( . line drawing over all others I'wo well known Neath Ladies went 
. : e “actic ‘wmMNNOS< down to visit these great Sales, and 
i that . practi ally ot. bought this particular material at Qd 
D to spoil it: it will stand out | per yard more than at home 
plain and clear-cut even when | EXTRAS:—Railway Fare, 3 ight 
7 as ; = 9 om Luncheon, 38.; Tea, 2s.; and severe 
sub ected to the roughest usage headache, 1s. gd., brought on through 
1] less detail it contains the the great exertion in getting at these 
better it is for the purpose in | big Bargains. 
ew Experienced advertisers Se aie aa 
have long recogni ed these tacts, | : - 
but occasionally one sees the D. H. LEWIS& CO.,Wind St.,Neath 
neophyte making an attempt. to ee - : 
print a drawing with a large Who, desirous of puting an end 
amount of detail in a newspaper, what, from their point of 
with the result that the finer parts View, 18 doubtless an annoyance 
come out hopele ssly blurred It : ‘ tendency on the part ol the 
is almost unnecessary to obserye fit ones of Neath to make 
that half-tones, requiring a good Peregrinations to the neighboring 
quality of paper for their print- town of Swansea, there to put 
ing, are out of place in the ordi- chase their draperies—have taken 
nary newspaper.—/nformation this method of acquainting the 
a public with the Neath traders 
live better class of advertising agents View of the situation The bill 
art +5 many a oe — in question is herewith repro 
along the narrow path to the broa 2 ee a “Sigg RIS 
} way traveled by the national adver- duced S Vewspaper and Poster 
t Advertising, 
PUBLISHERS PRESS, 
INDIANAPOLIS, IND. 
Dear Sirs—Advertising in a popular paper gives better 
results per copy issued than the same advertising in a 
paper that is indifferently regarded. ‘THe Press is a great 


home paper; it is popular with the women. 
Vv 


has proved very satisfactory. 


GERRITY A, 


Our advertising 


ery truly, 


ARCHIBALD, Men’s Furnisher, 


38 East Wash. St. 
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THE BEGINNING OF ILL 
TRATIVE WORK ON N 
YORK PAPERS 


In a talk with F. A, Ringler, 
t 


of New York, wl 


man to demonstri 
lishers of the da 


the possibility of 
news from day t 
ome account of 
the illustrative art 
the daily press. 1 
that the New York 
the management ot 
\. Cocker ll was 
journalistic cobwebs 
out for new things, < 
fixed on that paper as a good ve 
hicle for the experiments he had 
in view He had satisfied himself 
; 





that he could etch a metal 
from a pen-and-ink drawi 
enough t 

ments of the daily press, 
he went to the office of the Il’orld 
to blaze the way. 


1 
» meet even the 





lustrations He 





Newspapers had [ ga 
few pictures, but they were by 
the old process. and had to b 


started two or three days, or even 
a week, in advance of pu 
tion. I told Mr. Turner that if 
I were furn'shed with a _ photo 





graph or dri k 
in the aft n 
tee a plate the 
forms for 

“Without ng 


1d 1 R 


that the experiment would be suc 
cessful, he agreed to try it. and 
a portrait was g n to me in 


on. I made the plate acc 
promise, and 
printed 
World. 
portrait 


that, too, was _ sati 








tsof men andwomen prot 
nent in the current news, and the 


were printed on the first page 

as to attract attention on the news 
stands. I was 
people believe the se pictures had 
a good deal to do with starting 


Id that the | 





t¢ 
] 
i 












































the circulationof the]! orld on th 
up-grade vl [ had det 
ht : 
Vil Ore 
Mr. Bennett ] 
+1 + 
rail W ul Ii! e Us¢ 
llustrations reg rly, and | ule 
my quickest t:me in a pl for thi 
egran l W n I8d4 It 
$ 1 rikers 1 t 1 Gi l 
, ) . a 
nd an 1 the 
! ra W as het 1ed 
; aa Buil 5 
Lilt , t 
, 
dw ‘ ve 
graphic pe Xe! drawing of 
the scen The ske aR hand 
ed to me at II.15 ad 2 
essenge 1 Ol 
~ ‘a : : ‘ my 
fice | | 5 1 hie 
+1, , 1 4 , 
hinge was ne in twet n / 
, : ° 
nt with mictit if 
the riot 
By th time.’ ntinued My 
Ringl he pt s had he 
level til IWorld w 
printi \ political ca n 
} Af, on 1] } af ae te 
Wf ) S S e pol 
traits and age Ree ee 
Hus ng tl news of th lav 
nd some verv late news at that 
Often we would | the plate in 
time for the morn 
Ss paper that 2 
new etching process the sevet 
est te na) Sa ers 
£ the Blaine dinner given to the 
1 lidate bv J: Vv Gould and other 
rich men of New \ | when Dr 
Burchard made his celebrated 
‘Run Ron bellion’ 
peecl tl t B , 
the preside ll pict 
ed the dinner as the new Bel 
] ar feas dq triking piece 
of work it Among. th: 
diners represented in ¢ igs 
were W. H. Vanderbilt, Russeil 
Sage. D.O. Mills. Stephen B. FI 
kins, Chauncey M. Depew, Cyr 
\V Fy ld ra TDows T, P 
Nineteen as inker Selig In 
on a und was ' kine 
nd |] 1 ne f ly eal neg 
é f thine to eat. Th 
ritatc Be" Re ketch w: 
thre , fort feet 1 g. nd thi 
was to be photogranhed down fi 
plate that would reach act 
» first page of the lVorld 
by all odds th st diffi 








mportant 


id atte npte d, 


and [ 


rT 


] 
+ 


had to 





were ee 


WH 
tity 
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time. It was an 
and I had 


that it was 


ie more 
us night for u 


know later 











an sulphurous 
y alt oe. 
The moment the plate was don 
rried ys with all haste 
ie old office of the paper on 
P Row. Just as I entered the 
I met Col. John A. Cocker 
ng out I had not met 
( l up to that time, and 
was no ntroduction then 
was creeping along toward 
ng gh 
f € 111 
el vi he 
re to roli it Ss € of the 





granite walls of the 
p He wound up with a 
Dp display of blankety 
bl ss to the effect that the 
bl blank plate wouldn't 
: : A ‘ “ 
wouldn't get to ‘ 
( . or rds 4 
l 1 y It ed ‘ 
” Mi a 

the fre ed editor that if 1 

( ] 1es-p! t ¢ ar r-pre 
e-pres ny kind of 
I | \ blan] pre and had 
enough to use it, my plate 
would print nd, anyhow, he 
d take it and go where the 


Keeps on file the Leading Daily 
Magazines ; 
the sa 
exhibit copies and quote prices. 


OFFEFEEEFTEETETEEESE=EO 


The Geo. P. Rowell Advertising Agency 
and 


is authorized to Receive and 
me rate demanded by the publishers, and is at all times ready to 


PSSS STFS FSTSESSSTTTSTS=TSETEFESSETEETTSETEET 


worm dieth not ‘and the fire is 
unquenched. What I had to say 
seemed to strike the Colonel in a 
tender spot, and he stretched out 
his hand to me. And there, under 


the wondering stars, we shook 
hands and became friends The 
aper was out on time, and Mc 





oon was a great hit 
banners and trans 
carried in 
New York but 
in other c'ties and all over the 
From that t'me, I think, 
the era of rapid picture 
newspapers.” 
er is a native of Cassel, 
‘as burned 





on 
and 


’ ° 
only mm 


proces 


sions, not 


country 
dated 


making in 











out in the 
and came to New 
. He has now the 
largest pr ng-plate establish 
ment in the world.—New York 
Commercial 
+o 
IN FRANCE 
In rance T id rtiseme ts can be 


without a 
rtisements 











1e¢ trom 1 

c S l France 

luring extensively 
the testimony 
here such out 

eous beautiful 

ery urposes as 
finds i ) Such adver 

t g is d to the line of the 


re noticeable 
Outlook 


ape 








le in 





is pre whi 
ce Ital and Belgium it is now 
lerably restricted in the city 
reets Tips n ldvertising 
many words may spoil an ad 


most talkative salesman is seldom 
best. 





the 


SSFP IS SS SSSSTESTESSS=ETTTEESETETETEEEETEEEEHO 


AT THIS OFFICE 


10 Spruce Street, New York, 


Weekly 
Forward 


Papers and Montkly 
Advertisements at 


OFFFFETETETETESEETE 
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BRIGHT: SAYINGS. 


PrinTERs’ INK solicits marked copies of print- 
ed advertisements in which “ bright say- 
ings,’’ terse and epigrammatic expressions, 
appear. There are many of them, and some 
of them are very good. 

Every mile is picturesque. 

FRrASER’s shoes are good shoes. 

Prices speak louder than w 


WE make fifty cents look lik« 





Tue only thing cheap about it is its 
price, 

Yours for economy and solid satis 
faction. 

\ REGULAR kaleidoscope of  ever- 
ch 1g attractions. 

Come in and see how you can save 


money by spending it. 
Ir costs lots to learn to please, but we charge 
it to experience—not to you 











WeE'RE losing mone it ile, but 
it's wise money | re 

Not ne mut every day we're 
howi ~ ‘ 

Pour FUL people want the best 
dealing here they get it 


SAVING is easy, but fortunes come 


through skillful investing 


Write unfurling our flag of value 
we keep prices to the ground 

You don’t want goods that will need 
shelf-room after the season is over. 


IF 
tell 


us. 


you are 
others; if 


pleased with the Rookery, 
you are not pleased, tell 


We clothe the well-worn advertising 





expression, “‘special,’’ with a new mean 
ing. 
AREFUI bour economical 
store where d double 
luty 
Ir—at the majority of breakfast 
tables—-the coffee is good, everything is 
good 


A SINGLE copy of the Standard-lUnton puts 














you in possession of the history of the world 
for a day. 

PRICES fl + the nest 

\ CLEAR 1 « s ( r 
s e the 

PeorLce who buy of us can do so with 
their eyes shut, for we will not sell a 
poor article at any price 

[u1s store stands for the highest at 
tainment in merchandising We want 
your trade ‘ 1 we know we can 
serve you the best 

We want close buyers, people who 

I I ioney, people who have 

earnings and want hon 
their toil. 

The Clearing House has no limita 
tions, its race is never run, it is working 
toward perfection. If there were no 
competitors it would still push onward 


towards a higher standard. 





THERE is one favor we do want to 
ask of you and that is, read our ad 
vertisement We will try to make 
them crisp, ppy and brimful of store 
news, dotted here and there with spe- 


PRINTERS’ 
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cial bargains and _ sprinkled all over 
with low prices. 

Dr. Hunt does not claim that he 
can restore the hearing in all cases 
This would be decept.ve ind false 
But he does cla that if ir hear 
r e restored, the e can re e 8 
to you 

To know the Clearing House is to 
patronize it, just as to know a panacea 


for business ills is to use it. We appeal 
to reason, not sentiment or emotion. 
We want you to convince yourse 

not to let us convince you There’s a 


world of difference in the two 


Pretty boxes and odors are used to 
sell such soaps as no one would touch 
if he saw them undisguised Beware of 


a soap that depends on something out 











side of it. Pears’, the finest soap in the 
world is scented or not, as you wish; 
and the money is in the merchandise, 
not in the box. 

We fully realize the weight of our 
declarations and the dependence placed 
on them by our clientele, and it is our 
unalterable purpose to redeem’ every 
pledge and promise made, without sub 
terfuge or quibble. None of them shall 
go to protest or suffer discount fron 
their face value. 

To those who drink “Canadian Club” 
Whi it is suggested that the addi 
tior f water or carbonated, doe 
not in the slightest affect the unmis 
takable flavor and aroma which are yx 





















































culiar to it, and in a 
“Canadian Club” high b 

sion, not an extinction, 

ities which have given 1 
favorable a reputation. 

InstEAD of disliking those who criti 
cise us, we should be thankful to them 
Criticism does for us what the emery 
wheel doe the diamond; the dia 
mond prob does not ike being 
£ ind and scraped and ratched, bu 
it for it We will | 
all the criticism whicl 
now us in a disagreeabk 

irit fr would-be competitors 

THERE is a so-called economy which 
means the buying, for instance, of 
bed m suite for thirty dollars, th 
looks much like another suite sold reg 
larly at forty-five dollars. lere ar 
factories which do little more than th 
sort of counterfeiting They take a 
well polished-finished suite wort 
$45 for a model rhe $45 suite is made 
of selected oak, the counterfeit is mac 
f refuse oak or ash In the model t ; 
selected wood is carefully finished, a1 
polished; each joint is skillfully fitte 
and set in to lifetime. In 
the counterfeit d is hurrie 
planed d rubbed; joints are careless] 
because hur fitted, and the con 
venient glue-not helps the pieces hang J 
together; then the varnish brush licks J 
it down smooth and_ hi the gaping 

‘ints and glosses over the knots and 
other iperfections. It has the same § 
shape as the model—the same pane i 
the same decorations, the wood is as § 
thick, and the color is much the ul i 
And this counterfeit poses in usual fur- § 
niture sales as $45 value at $30. k 

I 








(1) Fron 
the office 
tion witl 

(2) Extr 

Extr 
ippearin; 
matter. 

4) By w 
of the pay 


ke 
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WHAT SOME PUBLISHERS ASSERT. 


** 7 said in mv haste all men 


The paragraphs in this department are 
\ publisher who has a good story 


payment. 


ve liars, 


'salm cx 





inserted without any charge or 
is invited to tell it as tersely as 


e can, setting up the most substantial claim he habitually uses to influence 


adve rtise rs. 


sends is published as comin 


Alth ugh a publisher need not necessarily refer to any paper but 
his own, there will be no obj ctions to comparisons. 
FROM HIM 
aper all he likes, for what is wanted is what can be sata 


What the publisher 
It is his privile ge to praise his own 
h in its favor. What 


he does say, however, ought to be true—adsolutely. 


ALABAMA. 
Gurley (Ala.) Herald (2).—Publish 
ed in a live manufacturing town of 
» inhabitants, situated on the line 


hetween Madison and Jackson counties; 
he largest circulation of any paper 
n that territory. It enters the confi 
e of the people and is recognized 
e leading paper in that portion of 
two counties. Its advertising 
patronized by the most 
North Alabama. 
CONNECTICUT 
(Conn.) Record (1) 
the center of Connecti 
the Record is the leading 
y newspaper of Meriden, Waltung 
f , Southington and Cheshire, an 
rea ten juare, all the towns be 
1 to manufacturing and hav 
ined por f 


the 


nns are 


houses in 


reliable 


is in 








miles s¢ 








d da 


homes 





is delivere 
the 


vo-thirds of 


















Its circulation exceeds 7,000 
daily 
ILLINOIS 
Chicago (Ill) Evening Post (1) 

I e only high-class evening paper 
e city; the only evening paper 
for two cents in Chicago Its 
revie are considered the best 

f any publication in the West, and in 

nsequence it ¢ more publishers’ 

l 1 than ; other paper in 

e | ted States, with px ily one 
‘ on the New York Event 
rhe Post circulates between 24, 
nd ( ) papers every ight to 
‘ ery best people in this section, 
r ng from 4,000 to 5, bankers 
nd brokers outside of the cit The 
news columns are cor d 
€ carefully as reg s to eliminat 

! ll sensational or unclean matter; 
lvertising is allowed to appear in 

he Post that is not legitimate and 

leat The Post is essentially a home 
I ‘ per | iny father or 
the children with 

It e people read 
‘ than anv other 

ay West Its So 

iet refully read by 
eve of prominence in the city 

f Chicago The educ and re 

t news of the Post is so complete 


EXPLANATION. 

(1) From printed matter emanating from 
the office of the paper and used in connec 
tion with its correspondence 

(2) Extract from a letter or postal card. 

3) Extract from the columns of the paper 
ippearing either as advertising or reading 
matter. 

(4) By word of mouth by a representative 
of the paper. 


that it 
tor 


night, 
medium 


especially on 
makes it a 


Saturday 
very valuable 





school advertising, and its high-class 
circulation, reaching as it does people 
who leave the city—many of them 
twice a year for resorts—also makes it 
a valuable paper for winter and sum 
mer advertising. 
Chicago (Ill.) Journal of the Am 
ertcan Medical ssociation (1) rhe 
kl issue of the Journa/ is now 
copies, and, although tlis is an 
ncrease of nearly +*.000 copies during 
the past year, there is no increase in 
the advertising rates. As the Journal 
is owned and controlled by the Am 
erican Medical Association it is there 


fore read with great interest by all the 
members of the association, and holds 
a unique and important position in the 


medical advertising world. 
Chicago (Ill.) Nichols’ Monthly (1). 
To start with the November issue, 


we guarantee the circulation to be not 


less than 200,000 copies each month, 
which we are able to prove by original 
postoffice receipts, paper bills, printers’ 
bills and mailers’ bills. 


KENTUCKY, 


Louisville (Ky.) Weed (1).—'Ine 
IVeed is the only tobacco paper in 
Louisville or Kentucky, the only West 
ern paper that devotes a liberal space 
to the cigar trade—manufacturers, 
obbers and retailers—and that has a 
circulation among them. The Weed 
has been making a strong fight against 
the tobacco trusts, is recognized as the 
rgan of the independent plug smok 

ace manufacturers, and_ by 
at our columns you will 








see we are supported by them in 
an advertising way rhe secret of our 
circulation howing last year, which 
you wi see irom our averaged 
5 copies weekly in ‘99, is that the 
independent manufacturers of plug 


ind smoking tobacco, and the Western 





manufacturers of cigars have taken up 
this paper, and jointly subscribe and 
pay for, 3,000 copies weekly, which are 
sent to the jobbers and _ retailers 
throughout the United States and Can 
ida The independent manufacturers 
reason the trade should know what the 
trust is doing and will do to them, so 


send them the only paper that gives the 
invarnished truth about the actions of 
that monopoly The Western cigar 
manufacturers, unable to get any rep 
resentation in the columns of the 
Eastern tobacco trade papers, have 
taken up the Weed that is first, last 
and all the time their advocate. 











MISSISSIPPI. 


ity (Miss.) Enterprise 


McComb (¢ 





(2) las a larger circulation § than 
iny weekly or daily paper in the State, 
ith of ickson; it is a seven column 











It mag € 
Ltyie families 
] . the 
elu itor (1) 
pertecting and 
m « stant us 

















re ~~ ] It 
g inade 
lv sixtee1 
I ishment. Our 
facilities are *to be short! l 
by b-perfecting Cottrell 
with uttachment and f 
live hese presses re le l 
spec r us for printit } D 
ine r \ h ha circulation of 
more than 4¢ ‘ es 


New 
gine (1). 
ware Dealers’ Mag F 
not to than 10, 
advertising 






Har 
teed 
every 
contain a 
other trade j 





our 


clause 





ware trade has ge a circu 
lation. If they had it would be to 
their advantage to make it | 
While the guaranteed circulation 
less than 10,000 copies, actual 





lation of the Hard rel lers 
zine for more 
the guarantee, and is now 
more than 12,000 
New York (N 
1) Che L | 


a year has exceede 1 
i reaching 








( erage cir 

S99 7 id t « : 
tion § : . é 
er, as in Janu last ; 

‘ absorbed 1 ’ 
[ont is 1 ‘ carrying it su 
scriptions he Ledger Monti rate 
is 75 cents a line flat, or less than half 
1 cent per line per thousand circula 





(Ohio) Far 1 Fir 
$l verage ivertising rate 
f 20, s $2.80 per inch 
rs oF ¢ il 
> 1 
$28 eT Phe 
1 Fires th ranteed 
n of 3 t nly 
r incn, sl ng net s ng 
of $5.60 per incl t net 
110 » in circulation ll in 
the lvertiser 1st tne 





Farm an i I iresid 


Springfield (Ohio) Press-Republic 




















ind he 1 e IP) nd / 
} is ‘ r ‘ r 
lated ] ‘ ‘ tl 
ead f the / t I 1 
nati t ‘ te 1 t the 
S ny l t t it ins one 
f the ‘ lai the State, the 
/ t ‘ f the newer 
nd 1 t progre . the Fr rl 
y%, ( lat n epresent 
reaches the nine thousand 1 | id 
makes the ‘ new f rank 
t © € Ss I ] RC t ( 4 id 
tion. The Py i Repu 
can 1 l ind sé t ne 
ent S state ents f ci tion 
in tl s will regul nt 
ed ¢ lay cked y the Citizens 
Nati ] jank g ntee of one thou 





Franklin (Tenn.) Mews (2).—At a liberal es- 
not six of over 2 country 
papers in this State with a « paid-for ci¥- 
culation equaling that of the Co 
News. Ads in the read by € 
thrifty, intelligent people. Local advertisers 
ire most liberal patrons. Our present circula- 
tion, by actual count, is 1,520, and gradually 
growing; the Mews having just begun its 
fourth year, we ¢ r vod record 
The people | e News. 
) 1 ir (2) 


timate, there are ‘ 
lean 
Wiliamson 
News are I 





} 


msider th ig 
1 


























ion t ri now 
16 ) y. It is the 
n { din Me 
rishing in 
Vith its battery of x lino 
type machines, perfecting presses, ele 
tric power and ¢ iated 
Press franc m in 
and around r ac : 
knowledge 

Dallas (Tex.) Bai Standard (2) 

Is the best vertisit | . 
it n Te It has the ire : 
indi ¢ re esent slat 

Baptist r n the | ted State - 
Its tis a list here is not < 
leadhead on its k Phis t 
year of all years for advertising 
lex rl eat cr is unpre 
lented, the corn cr large t 
fruit 1 me op is bounteou 1 
the eld in tton pr es t es 
thing phenomenal he peonle a 
erous, hay nd contented 

Waupaca (Wi st-(1).—A circulation of 
2 400 is large for a country weekly, but that i 
what the Waupaca /’ost is guaranteeing adver > 
tisers for the year tocome. There is a reas 
for it, and the rea is i 
its field—the great Wis a 


ughly with its 
idents, thatitatt 


thor 





Toronto 


(2).—With 





Adi 





Toronto you 
eople, esti 
one of the 
“ 


Telegram circ 
Canada 

from the pe 
1ents—an 





tiling 


1e unmistakable evidence of a premier § 


un 









advertising 
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SUGG TIONS. 


advertised: “We 


The man who 


suurn the loss of our illustrious father, 
but we still sell pants at $3.50 and up,’ 
represents a class of tradesmen who 
ypreciate the value of advertising. The 


number is a 
utilized an 
attention 


st addition to their 

citizen of Alabama, who 
engagement notice’ to call 
to the fact that he was “the inventor 
of the champion  suspender _ buckle 

his innovation in the style of adver- 
ng may lead to a radical change 
matrimonial notices, we may 














n learn through th medium of 
the engagement of “Dr. John Smith, 
makes dis ses of the thr a 
ecialty, and never charges a_ cent 


until the patient has been cured,” or 





of “ Thomas Brown, v has been 
1 inated for the office alderman, 
nd who promises, if elected, to re 


member his friends,’ or of Moses 
Cohn, who has just received a new line 
of hardware at his place o1 business in 
street.” Death also, 

h have varied little in style for 

1y years, and which at best are 
ireless, might be reformed in keep 
ig with the ideas of t e suspender 
inventor by the introduction 








rotices 





f a dash of bisiness vivacity. The 
ilities in this 


direction are great, 


















| 1 has become estal 
lishe unquestionably be 
redi benedict 
f : 
CATCH-LINI SUGGESTIONS 
Catch lines in advertisements it 
luable, but they should rez be 
tch lines.” It is not enough t 
t up prominently by means of 
] y type and liberal tv 
three word . if the »¢ 1 T t 
themselves contain an_ idea 
convey 
1 not ¢ 
l ‘ 
essi 
they n 





ised by many advertisers as in 


1 
1344 
ot ailference, I 


of the paragranh or the ad 
rtisement would be brought to the 

d and front, so that ld 
e something et 





there would 
them which 








ik desire to 
1 st of the printed matter. 
paper and Poster {dvertising 


4 GOOD PICTURI 
A good picture is 
Mail Order Journal. 
ctniannnaaitiampiaitin 
Classified Advertisements. 
Advertisements wider this head tivo linesor more, 


without display, 25centsa line. Must-be 
handed in one week in advance 


brevity itself. 


WANTS. 
A DYE etal if for the EVENING Post, 
4 Charleston, 


DVERTISEMENTS for the paper with largest 
local circulation in Charleston, 8 TH 
EVENING Post. 


wish to connect with some firm that would 
like too lize an advertising department 
H.5.,” care Printers’ Ink 


\ "ANTED- Small second-hand zine etching 
ind half tone plant. State price and what 
it consists of Box 93, Knoxville, Tenn 








article 


AN adwriter would like to hear from some 
live newspaper wishing to start an adwrit 
ng department of its own. ** M.O.,” Printers’ Ink 
2 tNALD’S NE WwsP \P ER MEN’S EXCHANGI 
recommends competent rep’rs,editors & adv’ 
men to publishers. 15 Cedar St., Springtield,Mas 
|] lgpeee IST GRADE adve pein of ull kinds pre 
ured and placed. W > for information 
and prices. RUSSELL HE NRY RAMSEY, Box 11, 
Glenolden, Pa. 
fhe LEGRAPHIC news service for afternoon 
dailies. Reliable, complete = Behe age = ach 
of every publisher, Address ** MA GER,” Post 
office Box 2241, New Tore 


\W ANTED—Sober, competent newspaper and 

job foreman " un change. Highest news 
paper reference nable wages ddress 
* FOREMAN,” care ne eae Ink. 


\V ANTED To sell at low figure a growing 

farm paper property worth double price 
asked. No better opening in the South for a 
hustler, E, E. ADAMS, Lebanon, Tenn 











POSITION WANTED—Practical web pressman 
on newspaper or book work ren years’ € - 
perience irst-class reference Address D. 
JOHNSON, 33 Granville St., Springfield, Mas 





IUBLISHERS who accept merchandise in pay 
ment of advertising can dispose of same y 
eash at highest market prices by addressing 
M. RICH & CO., Auct’rs, 9 Franktin St., 











SUCCESSFUL circulator and manage 
date and thoroughly reliable 
, refere 


, upto 
with twelve 

, Wants post 

’ Printers’ Ink 








tion on a good daily paper 


,UCCCESSFUL newspaper man wants larger 
S) f:id; is hustier, practical in all depart 
ments, good executive ability. Will take man 
wer, editor or circulation a. XXX,” this paper, 











DWRITER with experience and can prepare 


shappy, eye catching, convincing ads, will 
entertain proposition from Eastern tle pt. store 
or first-class house, Best rences mn. W.,” 





care Printers’ Ink. 


( pRDI RS for 5 line a lvertisements 4 weeks $10 
in 100 lilinois newspapers ; 100,000 circula 
on weesty Renngg Western weekly papers sas ne 
yue on application, CH AGO 

NE WsPaP I RU NION, 10 Spruce St., New York, 


\V ANTI D — Thoroughly competent man to 

travel in Michigan as solicitor for genera 
printing and blank-beok work. Must be experi 
enced and have practical knowledge of the busi 
ness, ROBT. SMITH PRINTING CO., Lansing, 
Michigan. 


YARTNER WANTED—Will sell whole or half 
interest in my monthly trade paper to right 
party 10,000 circulation, big advertising pat 
ronage, paper making money and business grow 
1 I have other interests and part 
entire management of business. 
care l’rinters’ Ink 
— +> 
PENS. 





Address “* 5. 





( [BE sight curve in Effsey Faleon Pens give 

elasticity and « * in writing. Gross $1 

Sample box luc. THE PAUL CoO., Red Bank, N.J 
. Sad 


SPECIAL REPRESENTATIVE, 


I] D La COSTE, 
. % Park Row, New Y 


ork, 
special repress ntative for leading daily news 
papers, 








+o 
MISCELLANEOUS, 


RB! YERS wanted for the best fountain pe n 
made. 16k. gold pen ; guaranteed satisfa 
tory Ask for special offer. PERRY PEN ( 0. 
Box 31, Milton, Wis. 








IMPOSING STONES. 
> ST 

two inche 
a rHE Gt 


quality Georgia marble imposing: stone 
s thick, 50 eent juare foot. Casi 
RGA M\ iBLE FINISH 





ING WORKS, Canton, Ga, 
NEWSI 1PER METALS. 
\ ETAL FLUX makes linotype and stereo at yp 
s metal run smooth and without blowhole 
at saves metal. Send for free sample AM 
METAL FLUX CO., Detroit, Mich. 
++ 


LETTER BROKERS, 





| ETTERS, all kinds, received from newspaper 
4 advertising, wanted and to let. What have 
you or what kind do you wish te hire of us! THE 





MEN OF LETTERS ASS’N, & 


95 Broadway, N 








+o 
{1DVERTISING AGENTS. 

\V ANT ADS—3 lines in 15 largest Sunday pa 

pers “ag u oe = 5 large 0; 50 

largest, $14 $28.50. | mailed 

HUNGERFORD & DARI L AG’CY, Balto., Md 


STEREOTYPE OUTFITS. 








N? Heating of Type in my New Stereotyping 
4 Process. Onttits Sl4up. Easy cut making 
processes ; no etching. Send stamps for circu 
lars, samples, cte. H. KAHRS, 2401 dSt., N.Y 
—- 
COIN CARDS. 

29) per 1.009. Less for more uny printing 
.) THE STATIONERS’ MFG. CO., Detroit,Mich 
Bae) folders, 5x12 in. Any printing,$2 M, blank 

$1.70. Overstocked. APPEAL, Girard, Kan 
- 4 
NEWSP. 1PER | INFORM iTION. 
F OR latest newspaper information use the lat 
est edition of the AMERICAN NEWSPAPER D1 
RECTORY issued Sept 1, 1900. P oe five 
dollars. Sent free on receipt of pric HhO, P, 
ROWELL & CO., 10 Spruce St., New Yo a 
Sad 
PHOTO ENGRAVING. 
STANDARD ENGRAVING CO., 61 Ann 


Pests New 


York 
, leol. $1; 10 


I ALF-TONES perinch. Zines 4 

perin. Quality zuaranteed, Samples. NIAG 

ARA ENG, CO,, 07 Washington St., Buffalo, N.Y 
—— 


PREMIUMS. 





ELIALLI are trade builders. Thou 
sands of st stive premiums suitable for 
publishers and others from the foremost manu 
facturing and wholesale dealers in jewelry and 
kindred line 70-p. id list price catalogue 
free, 8S. F. MY ERS CO., 48-50-52 Maiden Lane, N.Y 
ial 
SUPPLIES 

JAUGI FINS § for 10¢. PRINTERS SUPPLY 

CO., Grand I land, b. 
| HIS paper is printed with ink nufactured 
by the W DB WILSON PRINTING INK CO, 


Ltd., 13Spruce St 
cash buyers 


, New York, Special prices to 


+o 
{PER 


ESTED in one of the most 
minent mechanical papers 
annually and 


TRADE 1 FOR SALI 


S200 000% 


in the eountry wily 


double in vatue in five years Adare with ref 
erences, “ SOLIDITY,” care Printe Ink 
DAILY PAPERS FOR SALI 
{OOD newspaper min with $2,000 and lots of 
§ hustlecan own daily in splendid town of 
12,000, 100 miles from New York EM!RSON P 


HARRIS, 150 Nassau St., New Yor! 


YP PUT into splendid daily in Pern 
655.00 ee eee u in 


pay 13 percent from 
the start, increase rapidly and property enhance 
50 per cent. NVESPIGATION,” Printers’ Ink 


22 PRINTERS’ 


INK. 


PRINTERS, 


Cam! AIGN halftone portrai of your local 
indidate forless, $l. NIAGARA ENG 
CO,, 07 Washington St., Buffalo, N. Y 


POSTAL C 


iRDS BOUGHT. 


| TNCANCELLED printed or addressed postal 
, K 











cards and stamps bought for cash SUR 

MANUFACTURING CO_, 614 Park Row Bldg.,N.Y 
+e. 
WINES 

fee nel ag rnment, in its efforts to establish a 

pure food law, analyzed 4 brands of cham 
D foreign and domestic, and the Brother 
hood (Champagne was the one pronounced the 
best. Will sen you ys free or a case of 
the wine for Cc = VEZEY, with Brother 
hood Wine Ca, New York Cig 

eatin ienanninnnia 


BOOKS 





| (4) COPIES of my biz book, **Good Adver. 
tising,” are forsale atSseach. The tirst 
100 orders gets them. I sold 2,00° of these books 


I will sell the last 


at $5 and did not robany one 
t the 


” at #3 without robbing myself—I need 

pace. A folder about the book sent on 

if you want to wart oo in the meantime 
will be ordering. The 10ist man gets lett. 

\USTIN BATES, Vanderbilt Bl New York. 

+o 

ADVERTISING 








NOVELTIES. 


6 Me YCLE delivery wagons, $25. Write us to 
day. ROADSTER SHOPS, Camden, N. J 


+y genuine Confederate m ney for only 
S500 HAS. D. BARKER, Atianta, Ga 
|: POR the purpose of inv ting ann cement 
f Adver.ising Nove'ties Kkely to benefit 


is well as advertiser 4 
1 


ler this head once 


lines will be in 
ror one dollar. 


reade 





rted 


“> 


MAILING MACHINES 














¥ HE BEST, a labeler. ’99 pat.,is only $12. REV 
ALEX DICK, 43 Ferguson Ave.. Buffalo, N.Y 
hae hk na NK uses Wallace & Co.’s Addres 
achine » does 
nailing Vagazine, 
ator 
Ledaer We mthl 
ores ot the large pablis hers of the country. 
WALLACE & C¢ ) Warren St., ly. ¥ 
- +o 
FOR SALE. 
om SALI 7-column Washington band press. 
Big bargain Address THE STAI Han 
cock, Maryland, 
Yee etching, 1 col 4¢ per incl end 
4 for imple \ o half t ne NIAGARA 
ENG. CO., 007 Washingten St _ Buffalo, N. ¥ 





ro! A leading 16-page Southern farm 
yvurnal located in city of 100,000. Good busi 
ness. No plant Fine opening for wal man, 
Ex lent location Will sel! cheap or will lease, 

EK. Ek. ADAMS, Lebanon, Tenn 
“ling Democratic daily and 


| R SALI Ie 
weekly in stror 
ty and State job pr 
ourl po.ities. Good « 
idvertising and job pati 


y Democratic county. Coun 
! Influential in Mis 

, good tleld, good 

Material willin 





nacre 









voice $7,600, Will sell plant ard good-will for 
$10,000, half cash. “ KLONDIKE,” Printers’ Ink 
*VERY issue of PRINTERS’ INK is religiously 





4 read by many newspaper men and printers, 
us well as by advertisers If you want to buy a 
paper, or to sell a paper, or type or ink, the thing 


to do is toannounce your desire in a classified 
ulvertisement in PRINTERS’ INK. The cost is but 
25cents a line. As a rule, one insertion will do 


the busine Address PRINTERS’ INK, 10 Spruce 
St., N 


w York 


wom wspaper barvains: A daily and semi 

weekly Democratic paper with splendid cir 
culation commanding Democratic patron 
we, in strong Democratic district. Latest equip 
ments, up-to-date machinery; worth ten thou 
sand dollars, one half on time. 

A small Democratic weekly, 
town, for $500 ca 


sh 
Address ** KILROY,” 


nd 
und 


only paper in 


care Printers’ Ink 








seein 


PRINTERS’ 


ADDRESSES. 


YREATE business without expensive newspa 
( per advertising. Use Carter’s Classifled Ad 
Only house in the world furnishing 

umes not to be found in directories, Have you 
, remedy for cancer, catarrh, deafness, dyspe} 

a, kidney trouble nervous troubles, rheuma 

m, skin diseases, ete.! Do you want agents to 

| your goods from house to house! We have 
\merica’s population classified according to at 
flirtions, occupation or condition. Can address 

ur envelopes or wrappers Capacity 100,000 

t ily by expert copyists Prepared to furnish 

class of names, envelopes or wrappers, plain 
printed, address the latter and attend to mail 
if desired. State specifically what you have 
ell, how you want to sell it We wil 
by return mail with full information that will 
your business a success, 
FRANK R. CARTER, 12 EAST 42D ST., N. Y 


NEWSPAPER BARGAINS. 
E8010 ASH, balance 33 





iresses. 











won easy terms, buys 
a Kepublican oF rtunity in Kentucky 
nght awiok Inventories $1,500 
$3,500 buys good paying weekly in Del 
proper terms to right man. 
$3,500 buys one of best business 
1 New England A snap. 
$5.50) buys a good weekly 





ware 


ocated week 


wroposition in Indi 








ina Business and terms will please 

M—about $2,000 dow buvs ag 
proposition $2,000, with one-hal 
A her good one Both in New Hamy 

Daihesand weeklies in many different 

ul properties that | handle the trictest in 
vestigation ts solicited on the | Hangpe reins who 
! in busine. 

F. DAVID, Abington, Mass., Confidential 


ker and Expertin Newspaper Propertic 
NEWSPAPER OWNERS 
\ ILL consult with David- in 
\\ 


Spagna lene 








when they desire reliat cireulation 

ladvertising manavers for ung de irtment 

ling busine CLT DAVID, Abington, Ma 
7 


ADVERTISING MEDIA 
i ihe EVENING POST, Charleston, S.C. 





= EVENING I 
_— EVENING POST, Charleston, 8. C 
— EVENING POST, Charleston, S. ¢ 
Te! EVENING POST, Charleston, S. ¢ 


harleston, S. ( 


| Hk} EVENING POST, ¢ 


te best advertising medium in Char tor 
S. C., is THE EVENING POST 
fig ete DEALERS MAGAZINE, 

e copy 10 cents, York City 


_— EVENING POST, of Charlest« 
laims the largest local circulatio 


ie officis | journal for all sity advertising of 


Charleston, S. C., is THE EVENING Post 
DVERTISING agents serving their clic 
honestly, call up TOTLETTES ; estab, 1881 
Ohba 5 times, 25 cents ENTERPEISI 
Brockton, Mass. Circulation excecds 6, 


PACK-COVER quarter pace. 90,000 ciren., & 
) 12 times, $180. PATHFINDER, Pathfinder, D. 


[REA ACH the best Southern farmers by plantir 
y FARM AND TRADE, Nashv 
ine 


our nag 
nn ly 
uxY. persen advertising in PRINTERS’ INK to 

the amount $16 or more ts entitled to re 
year 





ve the paper f« 





p= vdvertising for all the departments of the 
city of Charleston, ( 1 ‘ nder 


tract exclusively in THE EVENING Post 


DVERTISER GUIDE, New Market, N. J 
Cireulation 4,500 sample fre Mailed 
aid | year e. Ad rate, 9, line ‘ 4 


\ WEB perfecting press, linotyy machine 
ind a building « 80 is evidence { 





prosperity of 





INK. 2 
Pr AC “fag COAST FRUIT WORLD, Los Angeles, 
; Foremost farm home journal 
y.among wealthy ranc 
agate line ;no medicine ads 






crowing 4 rapidly; be. 


Tis not the first attempt that brings most re 
sults. It is continuous repetition of advertis 
age? age ool gua fry our monthly blot 
te gn each month JOHN 1 
PALMER. Philadelphia 


Nae EVENING POST, Charieston, 8. ¢ will 

publish want advertisements at one cent a 
word net; 50 inches display tor $15; 100 inches 
; 300 inches, $60 ; 500 inches, gv0; 1,000 inches for 
$16 » Additional charges for position and break 
ing of column rules 








BOUT seven eighths of the advertising done 

fails to be etfective because it 1s placed in 
papers and at rates that give no more than one 
eighth of the value that might be had by placing 
the same advertising in other papers. If you 
have the right advertisement and put it in the 
right papers. your advertising w : 
spondence solicited Address Tt 
KOW ELLADV! RTI ING AGENCY, 
New York 


_- HOME MAGAZINE, OF NEW YORK, is in 
its fourteenth volume, having been starteda 
the Commercial Travelers’ Home Magazine 
yr name was changed 
MAGAZINE, and the office removed to New York 
City since then the energies of the MAGAZINE 
have been devoted more to pushing the circula 
tion than toward building up the 
patronage, upon the principle that circulation 
1 
t 


10 Spruce S8t., 





s absolutely essential to give advertisers satis 
tory results on their business, 
lhe circulation of the May issue wa WW) cor 


it etually, of which over 40,40 are regular 
ubseribers and the balance news stand sales, ex 
change and ulvertising copies, A feature about 
our ¢ reulation is the we deal direct with the 





news trade outside 
Our rate i 





the American News ¢ 
$*0 per page or 40 cents per agate 


We want your busine 
tion will bring yee pret 
Send for copy and “ 
with it rit. HOME 
St., N. Y. City 


because our circula 


greatly ple ased 
MAG AZ NE, 93-99 Nassau 


«+ 

{DVERTISEMENT CONSTRUCTORS 

| [' LLIS 

City 

( * FORGE R. CRAW, mail order advertising 
f jox 502, Cincinnati, Ohio 


A Di that bring business. Write. H. L. GOOD 
7 Chester st., Malden, Mass 


= £1 each, booklets &1 ap ge 
‘ WOOLFOLK, 446 W. ¥ nSt.,I 
J ee 

quest estimat 


CORBIN, 





Broadway, New York 


CHAS. A 
ouisville, Ky 





foreeful advertis 
20 Morton St., Bklyn 
EDICAL advertising, pro 
written, illustrated, | 


onal or secular, 


M.P. GOULD 





ad writ ten purposely for 
rder. FRANK B 


R TAILERS’ store papers that 
\ Free sample WOODHOUSE, 


you for $1, cash 
WILSON, Kenton, O 





draw trad 
Trenton, N. J 

INGLES—Advertising jingles for all traves 
° vena. specialty, They are the pithy 
py nted practical kind, and are profitable at the 
pric JAC kK THI JINGLEK,” 10 Spruce St ,N.Y, 


I AUNCTIING a new business? Whether it wil 
4 oes Sar Ces Canon may de ’ 





I 
’ 4 rtising let us start vou right 
§ RYDER. JOHNSON Advertis ng Writers and 
Agents, Reman s Temple, Chicago 





I EARN to write adve 
4 


ements. We teach it 





thoroughly by mai cet Coma nd S 
pects, big pay. Prospectus fr 1 
graduates prov tl ess of ¢ 
PAGH-DAVIS CO., 12 Medinah Temy 

















Be KLETS, DVERTISEMENTS, CIRCULARS 

im ina position to offer you better service 
in writing, des hing and printing advertising 
matter of every description than any other man 
in the business. | make the fashion im typo- 
graphical display It ! re of the me 
ch nical department of INK No other 
Tost pe r in the orld i ied. My facil- 

are unsurpassed for tur i agi the com- 
aire job If you wish to improve the tone and 
tppearance of your advertising matter it' will 
pay you to consult me WM. JOHNSTON, Man- 


aver Printers’Ink Press, 10 Spruce St., New York 
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TERS’ INK. 
A JOURNAL FOR ADVERTISERS. 

t= Issued every Wednesds ny. Tencentsa copy. 
Sub crip son price. five dollars a year, in advance 
Six dollarsa hundred. Noback numbers 

2 Being printed from plates, it is alw ays pos- 
sible to issue a new edition of five hundred cop 
ies for #30, or alarger number at the same rate. 

te Publishers desiring to subscribe for PRINT. 
ERS’ INK for the benefit of advg. patrons may, on 
application, obtain special confidential terms. 

te If any person who has not paid for it is re- 
ceiving PRINTERS’ INK it is because some one has 
subscribed in his name. Every paper is stopped 
at the expiration of the time paid for. 

ADVERTISING RATES 

Classified advertisements 25 cents a line: six 
words tothe line; pearl measure display 50 cents 
a line; linesto the inch. $100a pag pecial 
position twenty-five per cent addition ul if grant 
ed ; discount, five per cent for cash with order 








Oscar Herzserc, Managing Editor 
Peter Doucan, Manager of Advertising and 
Subscription Department. 


New YORK OFFICES: NO. 10 SPRUCE ST. 


LONDON AGENT, F. W. SEARS, 50-52 LUD- 
GATE HILL, E. C. 


NEW YORK, OCT. 10, 1900. 





what it says. 


THE wise advertiser is char 
table to the faults of others 
not to his own. 


AN ordinary postal is cften the 
best and cheapest form in which 
to send a circular. 

THE effectiveness of the store 
window as an advertising medium 
is becoming more and more recog 
nized. 











[Ht | ry S i p 
proba I eel 
Won \ 
\mer 

THe way to k how to a 
vertis¢ 1 ( ! ) lve 
tising Theory 1 | u nit 
place t ther \ f 
testing it by ig t 
practi . 

\ Vi \\ ] | ‘ 1 
talking tothe Little S olmastet 
about the value of hools of ad 
vertis ng ud: “ They are d 
Ing some good 1 teaching tl 
underlying principles of the t 


Such 





THE 
stalling 


PRINTERS’ INK. 


press, 


ber 


15th. 


which will be 
The paper has 


considerable 


Philadelphia Aud/et 


its seventh quadruple H 


477,018 in 


running by Octo 


also rented 


floor space in the build 
ing adjoining in order to facilitate the 





wor Philadelphians appreciate the 
Bulletin. 
a 

\DVERTISING for a wife appear 
to be grow fashion \t 
first eems ar practice 
ve upon con m there 
much to commend it In the lin 
ited rele it which tl ma 

ty of men move, the chanes 
for securing just the proper help 

s decided] mall. Throug] 
the \ ver column, the cire 
f a Se become practicall 
1 te But the idea w'll ha 
t eCO 1 h ore familiar 
he fore \\ commend itself to 
1 t peopl 
Pi B [ Su 1 
ent ue, reprinted an arti 
tt th Vat | ldvertise) 
New York on \dvertisin 
Rates in Bosto nd adds tl 
foll Q nteresting comment 
f its ¢ WV Ew inside 
ntort mn 

‘\ « « 

« { 
‘ 

Pi Kaufmatr Adve 
\gen 377. ~=«=@Br Iw New 
1 « ( 1 1 Wing 

( 9 | < 





ae TENNER TTD 9 
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€ You can never tell what an ad- Pie Newspaper Maker say 




















' vertised free gift is going to cost. that in response to an inquiry 
7 — for rates by an advertising agency 
[HE woman who is not interest- to a daily in one of the I ading 
ed in bargains—who has seen her? ties in Mississippi, 1 follow 
- F . gy rep received 
THe exclusive right of ( I | P P 
Hood & Co. word ‘ ‘ 
“Hood's  Sarsaparilla, of ‘ é 
, Teer . I é \r 
Wi & Richardso1 Comp epte 
to “Paine’s Celery Compou ‘ 
| 
dtl | , d ' . 
‘ : . r a's } Wa } S 
il of the California Fig Syrup e that paper 
1 \ ta , S\ ) 1 
( 1 ig . , ) of ( 
Svrup oft | g \ 
1 1 _ i \ yy ) 
iT T 1 ] 
ted that t ' * 
{ the 1 | 
on in ft ew 
pate nd l 
hich in gl E 4 
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¥ | rt — 
. - r q 
ed by the fact that the d n 
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. de p because the per 
() 4 S 
ittemp 1g p ( . 
he sam t] fa gr ae: . 
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Y SCT 
‘ 
t Harir ha great d do \ 
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Wuat a pulling power there is 
in a low price! 


No one ever advertised so suc 
cessfully that he could afford to 


stop. 

ae Wa an or may keep 
him f before tl publi : 
rout to sid ty the lettes 
Mr. James Younes, of Baltimore 


ending to American news 








papers. It tells of -M Young 
engagement b Sir Henry Irving, 
nd give deta‘l f his life le 
for this honor nteresting 
enough for reprodu 1 in th 
Newspapel wh h 1 \ receive 
them hy th ( hould be 
ent to a_ periodical ke PRINT 
ERS’ INK not eat nd o 
make it plain once more that 
every kind of adverti ing, to bh 
properly and economically d 
must be in the hands of a person 
understanding it 

IN its issu Ol Sept I tie 


tat 
Mr. C. V. White, an adwriter of 
White’s face 


C. A. Bates of New York. Con 
ng his work the 


vs amon othe: things 
Some w r t ¢ 
first d eme ft ¢ \ \\ 
1 1 ‘ ‘ t 
f in < I 
] + \I t 
< s i \\ $ 
rove | f 
| 
‘ ‘ 
1 « 
o f \\ > | 
1 ] 
the iH 
S ad 
s ( « ( k 
4 W 1 1 ¢ 
g t \ t 1 t 
S f a t 
Ur ‘ 


manufacturer in 
New York City recently received 
i. letter from an owner of threc 
trotters in Providence, R. [., 
ffering to sell one of the trio for 
pose of allowing the buyer 
horse the same name 


\ > MEDICINI 


is the manufacturer's medicine 
rhe colts were claimed to b if 
fine pedigree, of excellent condi 
tion and to be offered at extreme 
ly low. pric One exception to 
them in tl connection was that 
they wer ll geldings, so that 
he names of none of them could 
figur iS sires in printed pedi 
grees, a form of advertising 
the seller skillfully ignored. 


S 


‘i red envelope on which ap 
peat hat secms to be Chin 
\ ng but which on closer ob 
n en to be the word 

Phe Chinese Question Settled 

t] Gunning “1 1 theGun 
ning Company send to adverti 

ers an wu ag d ciinent which 

ells how that company was given 

by th “powers” a contract to 

civilize China by brush and paint 


pot instead of rifle, with this re 








The t ont 6 thas tes 
lred iiled from Seattl n the 
Aniline nearly mont 
| lread the valls ; 4 
( ) rear tho ands f 
Re luctions f " 
f ; tcred ti th 
ft ‘ | had a 
( effect e Orienta 
] l ped " 
t \ Phe ntroduction 
t ( s nged_ the 
‘ ‘ healthfud 
( Cook’s It 
( 1° Ay 
PR — : > 1 
a) a) , 
1 ( < , 
G \r La 
g ri a ey. 
( t Bull 
1) e dri um 
Punk-l g 
‘ ri € } 
( < 
\ | ionsens now rnd 
t] relished by the wisest 
men 





AN ad which costs nothing to 
prepare and which nobody sees 
is a bad investment and a waste 
of space.—Shoe and Leather 
Facts, Philadelphia. 
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general title of 
Trade Talks.” My led 
Heeman, in charge of the 
department of Ware & 
the grain commission 


Unper- the 
Grain 
ward G 
recelving 
Leland, 


house of Chicago, is issuing occa 
sionally booklets ar -uing for the 
excellence of consigning one’s 
hippings of cereal to such a 
house instead of selling it “on 


track” to “postal card” bidder 
The “talks” are general and 
ntended to aid all the 
ion houses, to whom copies are 


commis 





offered at the cost ot paper—l 
per 100. Chas. H. Marsh & Com 
pany, adwriters of Chi », claim 
to be responsible for the subject 
matter and the general idea, 
typographical and otherwise. As 


a phase of advertising it is cer- 
tainly interesting 
1S the 
interesting brochur 
Bauer & Black, of 
Chicago, manufacturers of me 
dicinal and 
sorbent cottons, 
ings, suspensories and 
tectors. It gives half-tone por 
traits of the members of the fir 
of the staff of salesmen, o 
private office, pictures in colors 
of the various 
and half-tone 
partments, 
presses, cutt ng 
| 


* CLEAN BUSINESS ” 
name of an 
issued by 


surgical plasters, ab 
surgical dress- 


chest pro 











Suspensories, ctc 
of the various de 
including the pri 
machines, ete. 
\n interesting description of how 
is secured appears 
the following in 
description is given 
model of its kind. It 
with round cor 
floor is of 
contains, in Aauultl& 
sterilizer, enameled me 
Che 


everything thro 


isepsIs 


1 


ne aseptic roon 


cresting 


Chis room is 





enameled 





everywhere; the 





irge 
vith 
plated, 


glass doors re nickel 


and 


tops 





oom can be easily and quik hed 
Messrs. Holabird Ro cele 
rated architect the 
uilding, visited i the 
eading hospitals s tit 
tions; they also consulte 1 t 
eminent surgeons and physicians 1 
he United States, thus widening and 
erfecting their knowledge or the ‘ 
uirements of a model structute for the 
reparation of surgical dressing \ 
ecial cleaning service is in operation 
throughout the day Phe habit of 


employees are strictly guarded in t 
respect. In short everv precaution 
necessary toward the exclusion of dust 
ind for securing absolute cleanline 
is rigidly observed, 





K. 27 
\r the recent meeting of the 


ional \ 


\ 











Nat oclation of Retail 
Druegist the committee on 
trade-mat and patents made 
public the following views 

The predominant 1 juit f I 
present trade-mark laws is that the 
See < t owne i t exclu ‘ 
ight te e name of the a le I 

e might be a rd coined | h 
or one nbit 1 of t ‘ 

e i dinar sage: the llow 
life f ‘ 
i pate 
rotect< 
rade-n " 

Reme 

(a) trade-mark be g a 
1 e or combinatior name ed 
r othe 1S€ 

(b) That the trade “ 

fined et r " Is 
£ns ar ac ce 


Octobe re J 
writes of the pos- 
sibilities concerning the introduc 
tion of Indian corn or maize in 
European countries. This prod 
uct of American agriculture is 
not highly regarded as a _ table 
food on the “ other side,” the im 
pression being that it resembles 
the European maize—small, hard 
and almost indigestible To d 
sipate this idea Mr. Crawford 
the following m-thod 


mav really be regarded as 


In the / for 


S. Crawford 


ruil 





suggests 
which 
a form 


V 





of advertising 














(1) Through our consuls and other 
rencies the differences betwee1 \me 
; a pear e ou e 
vn t the pe r » che f 
, vht e esta = ‘was 
rn s and corn foods « ld be 
tain at the west rices ¢ ble 
f profit (3) the ethod 
f «¢ I these maize dishe ild 
ep leated + “ vot 
» « ot csc re eiIng 
ne in a ve creditable Phe 
called « kitche t S 
tion is trul i 1ecess It s es « 
lishes to f 1c hundred t tive 
iundred pe 1 d | the arshe 
re well prepared. It is an annex to the 
gt Itural « t, a is nder the 
lirect per 1 of Mr Charle 
Richards Dodge, the United States di 
rector ze part f the fai From 
‘ nal kr ledge I k 
ited 1 
Visitk 
ste to 
intrie 
not 







kitchen is 
the wide differ 
ie from our corn 
Hungarian maize; 
comes to actual business 
entirely difierent question. 





nd that made from 
but when it 
this 1 in 











\nouT everything is being ad 
vertised in the street cars now, 
but it has remained for a Dor 
chester, Mass., politician to find 








a unique use for street car ads. 
He is running for the State 
enate and supplemented the can- 
vass of his district with a card 
in the street cars running ugh 

irds 16, 20 and 24, constituting 


his district, announcing his con 
didacy in the follo 





For Se ¢ 
FRANKLIN I CODMAA 
( ICUSt lPuesday, t 

~o-r 


PHE FIFTH SUGAR BOWL. 





A correspond 


who desires to hay 


of PRINTERS’ INK, 
is name witl 





expresses these views in regard to the 


Fifth Sugar Bowl offered to that 





weekly which gives advertisers the bes 
service in proportion t} pri 
charged 
I ‘ é \ \ 
d rae 
( | Sup ! 
1 ‘ ‘ ‘ 
1 t « t 
4 t 4 
| ‘ Phe N \ . 4 
( ; 
‘ t \ 
to the Septemb« f 
\metr \ ¢ ri Mire 
Chris le ! n i 
latior ot ‘ t | n t 
el | « « 1 « dire 
Os \ t ( 
j > 
S ‘ ‘ u 
' 
fia 
ent, e ( t s 
Horn ea te 
| ne r ¢ tths 
f er | { rald 
eneeie , ‘ 
the ’ ¢ ¢ I 
ny t 4 ] 
es it the 
Idle l n e ( 1 
< 1 I s 
the three st r r ei ex 
ellent eS I y 
re ‘ « « 
| t « « i 
Every weekly believing itself eligible 


to win the prize , a Sterling silver sugar 
bowl, appropriately engraved, is en- 
titled to present its arguments in a 
letter to the editor of PRINTERS’ INK, 
Every reader of the Little School- 
master has the same privilege in con- 
nection with any periodical he believes 
should carry off the trophy. 
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BUYING SPACE 

The best plan in buy ng news 
paper space 1 to contract at 
one time for a certain num 
ber of inches, all one desires 
to use within a_- year, with 
the privilege of using it in such 
quantities daily as one wishes 
By this method the space is se 


] 


cured at a price whicl 





1 the met 
chant, needing but a small 
amount at a time, could not 
otherwise secure—it enables him 
to have his announcements 
Inserted at ame price per 
line as his 








at \nother ad 
vantage is, that eventually the 
bad habit of using the same 
quantity of space da by day, 
wheth one has anything to say 
or not, is abandoned, and_ the 
better plan of making one’s ad 
vertisng conform in size to what 
one desires to con-ey on various 
days, adopted in its place Lo 








the meth xl into operation, 
I 








st calculate how many _ inches 
you are able to utilize in a vear: 
if five inches daily, contract for 
three hundred = and © sixty-five 
time that iount; then use t 
, ] af ] ] 
1 quantitic daily, as your 
nducemen for that particular 
day warrant.—/ rination 

+> 

\ BRAZI ADVERTISEMEN' 
Recent! n Par the police arrest« 
a 1 I ] ly lve ] in th 
pre f 1 for the 
use The ad 
ve ¢ like thi 
“Atte ! Special 

1 ure nask 
Swit Satisfaction 


-) Press. 





MILKING IN A PARLOR 


You wouldn’t call it a barn 
—it’s clean—and neither 
will we. Cement floors, 
and water like a running 
brook in frontof each cow. 


Lots of light and ventila- 
tlon and not a hand comes 
in contact with the milk— 
until you get it—that’s our 
nursery milk. 


9 Ald Dairy, 
SUPPLEES” 1660! sith 





FROM PIILADELPHIA, 
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LTURE BY 





INTERI N INTERVIE 
CERNIN( rit ADVERT : iI 
rHE ORIGIN R OF IT 
Phere th dv ra 

{ nit 1 ) ill ng 
n than M Awobo« Ile 1 
uiet con I { ( court 

spectacled nd when he sits in 

] office cl r he d vesn’ kk the 
ung Hercules, but, after your 
ficiently acquainted, put 
nywhere ind = you'll find — the 
uscles there ust as in the pict 
re hard on Mla Swobod 
ust the man to make a ccess 
f personal instruction. He has 
1¢ “way with h hich nl 
pires confidenes and wins tort 
ne If | am 1 taken Mr 

Swobod ma greater cess 
n any other man who 1 
iveled the ( intry ¢g ng les 
on in iscle) making rl 

Hoffman Hous n New Yor 
i his Mipins ground 1 
1i¢ ind he was quite thi eab Tt 
nong th iety peopl 1 

deed, he tells me that he h per 
lission 1 refer to the Vander 
Its 
Mr. Swoboda found that ther 
a limit to what a man can do 

t yx rsonal instruction, Ithough 

the tory that he made $60,000 at 

t would imply that either price 
r credulity are unrestricted, and 

he determined to go into 

order business, arg 1 

doubt, that if law an nd 
dvertising can be taug 

respondence there sh« no 
difficulty about impart me 


knowledge of physi 


Mr. Swoboda began in a mod 








est way in January, doing bus 
ness from a Chicago postoffies 
Ox, Using small spaces first in 
the Century and Revicx f R 
He was reaching for 

is known as. the better 

of people, and the return 

were such as to encou him 
to get into a few more ica 
tions, among them the Saturday 


then the 
] 


Post 
has grown to such an 
extent that Mr. Swoboda_ has 
fitted up a nice suit uf rooms at 


Evening Since 
] 


tsIness 


INK. 29 


32 and 34 Washington street, 





pposit Marsha Field big re 
] id mpl | ‘ i 
ree of stenographers, evel 
ent gets a p sonal etter once 
weel ng his course, which 
1 P pleted " le 
Mr. Sv oboda gives ¢ 
ery tettet ina ( 
) agence ; ent ( { n Line 
possible shape 
I 1 up this plan.” said M1 
S ybod n recent ¢ é i 
1 l ise there really no 
t what one can do through 
the ma if the plan appeals to 
the peop I have little kn wl 











edge f just what can be done 
n advertising course in phy 
1 culture by mail, but the early 
1 1 ( been ulmctent to 
ntal gely ncreased use of 
pace | fall | am getting into 
e of the leading monthly mag 
ne vith ] nd full page 
nd | 1 doing s ething in 
the le ( oO ee es 
rl ‘ of t Phe Satur 
I \ [ I ‘ W | | im 
not ed st \ t | have 
1 cle 1 effort test relative 
pulling p but | hould 1\ 
1 1 new liu f well edit 
ed nd pt ter ( t on 
should « y the fresh interest 
( thi ugh to he ad ertising 
cuiol \ling nething ota 
peculiar prop tion 1 cannot 
tell my ry in a few words I 
require liber pace and must 
get a caref reading Phen, 
gain, it 1 eor | problen 
tical hov = : dvert 
can be made t D1 s it 
ig Now hy 1 culture is not 
ke merchandise only one trans 
ction can be made with each 
customer, no matter how sat 
factory the service 
One thing which I have dis 
ered in my brief experience,’ 
; 1 Mr. Swoboda, is that re 
turns from given medium fre 
quently vary from  montl to 
month While I have made no 
effort to trace replies, one can 
always get a general idea of re 
sults from the apparently in 
creasing frequency with which 


the pub 


In this 


on 
read 


correspondents ment 


lication which they 
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respect IT have noticed some wide fer to work up my ‘ copy’ for my 
differences, now and again a_=eself ; it suits me better, whateve 
medium bringing very litthe mail may be the business result It 
and then for no apparent reason seems to me, however, that my 
figuring in a laree proportion of advertising cannot be guided by 
the business for a period. the experiences of others and that 


Swoboda System 


of Physiological Exercise 


RESTORES THE HEALTH 
STRENGTHENS THE HEART. 


I teach by mail with perfect success, my original and scientific 
method of Physiological Exercise, without any apparatus what- 
ever and requiring but a few minutes’ time in your own room ALOIS P. SWOBODA, 
just before retiring. By this condensed system more exercise Origisator and Sole lastracter. 
and benefit can be obtained in ten minutes than by any other in two hours and it is the only one whic 
does not overtax the heart. It ts the only natural, easy and speedy method for obtaining perfect health, 
physical development and elasticity of mind and body. 

PERFECT HEALTH means an absolute freedom from those ailments which a well informed 
mind knows are directly or indirectly due to a lack of properly arranged exercise. 


ABSOLUTELY CURES CONSTIPATION, INDIGESTION, SLEEPLESSNESS, 


NERVOUS EXHAUSTION AND REVITALIZES 
THE WHOLE BODY. 


An Appreciative Testimonial from the Contracting Tn addition to this large increased muscular aevel 
Freight Agent of the Chicago, Rock Island opment my gener ealth decide 
and Pacific Railway Co. I y e 


es tor your continued s ss, lam, 
y sincerely, T.O. JENN1NGs,Coutg. Fegt. Agt 


Pupils are both sexes ranging in age from fifteen 
to eigthy-six, and all recommend the system. Since 
no two people are in the same physical condition 
individual instructions are given in each case. 

Write at once, mentioning this magazine, for full 
information and convincing endorsements from 
many of America’s leading citizens 


you what I have a | 
of less than two months 
MEASUREMENTS. 
Chest normal Se 

“ contracted 1% 


ALOIS P. SWOBODA, 


Height . a 34-36 Washington St., CHICAGO. 





“Yes, I place my business my success, or lack of it, could 
through an agent but largely be- mean nothing to other  advertis 
cause I cannot get cheaper serv- ers; the problems are too radi 
ice than I can get direct If it cally different.” 
were not for this | think I should Incidentally it may be remarked 
deal with the publishers. | pre- that Mr. Swoboda’s experiences 
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are of value to others, particular 
ly to the gentlemen who are al 
ready following in his footsteps 
with methods varying from his 


own only in so far as their facili 
for [ 


ties imitation fall short of 
the original. H. B. Howarp. 
a al 
SOME ESSENTIALS. 

In the first place, you must 
have an article or articles which 
will stand the  test—something 
good in itself. A thing people 
want, that’s good and will stay 
good. <An article which, when 
sold, will be an advertisement in 
itself to sell more. There is 


where you get compound interest 
on your advertising investment. 
In the second place, with abun 


dant confidence in your article 
you must have nerve enough to 
buy advertising space. It not 
only takes faith but nerve—plain 
nerve—to advertise. Making ad 
vertising contracts is no occupa 
tion for children, no place for 
weaklings. It's a man’s work. 
If you haven't nerve enough to 
spend your own money get 
good man to spend it for you. 
I believe many a man has lost out 


in this advertising 
he didn’t get a 
money for him. 
Then comes the most impor 
tant of the three requirements 
the following up of your adver 
Hlave a system that npt 
only “follows up” but that bores 
in close to the individual. Don't 


game because 


man to spend his 


follow up too far behind. Get 
right up next. Send out letters 
that shake hands with a man 
when he opens the envelope; that 
go straight to the individual in 
lis most vulnerable spot; that 
have a regular invitation to a pic 
nic ring without being sloppy; 
that don’t read as if your ink 
was mixed with cracked ice. Let 
them warm up, hot enough to 
burn a hole some place.—Agri 
cultural Advertising. 

“ie 
COMPACTNESS. 
Advertisers who call themselves good 
business men cannot be miade to see 
that a massacre of adjectives would 
greatly strengthen their announcements. 
They are blind to the beauty of com 
pactness If one of them were to re 
vise the New ‘Testament he would not 
be satisfied with “Jesus wept.” IIe 
would substitute: ‘The Redeemer of 
mankind, overcome by the violence of 
his turbulent emoti t relief in 





tears.’ Naiional 
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A box of 100 Et 
MERITOS in the 
house means you 


have laid in about 
fifty hours of solid 
enjoyment. When 


you consider the cost 
you will see that Ex 
MERITO is about the 
cheapest luxury a 
man can indulge in. 





want it 
BOLTZ, CLYMER & CO., 
Philadelphia. 
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Home To You 


Et MErITOo is guaran 
teed pure Havana filled, 
free from impurities, 
adulteration, or artificial 


flavoring. Its success 





for thirteen years is 
proof of its 
merit. 








HOWS UP 
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Do you like a rich mellow 
flavor, creamy head 
transparent clearness? 


THEN TRY 


EVANS 


The highest grade brewing in the 
world and the only Ale 
without sediment~a 
revelation to old-time drinkers 
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ust a 1 the SOILING HIS OWN HANDS 
the first.” So it The advertiser who indulges in mud 
held at full lue for the full term throwing nly ucceeds in oiling his 


Our Silent Partner. own hand 
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FLOWER ADS 
Boston, Mass., Sept. 29, 
litor Printers’ INK 
Breck & Sons, seedsmen, are itting 
it some clever ads which, in liditi 
timeline ind ittractiven ] 
ish and classical tone that rendet 
them very effective hese d 
“Hewgho! Datsvs and buttercups, 


Paw vellow Daffodils, stately and fail 


When the wind wakes how thry rock with the grasses, 
And dance with the cuctoo buds, wonder aud smoll.”” 
Jean Ingelow 


DAFFODILS, TULIPS 
and all other winter and spring flowering bulbs 
im great variety; now i* the time to plant 
Your name, please, for catalogue 


~ BREOK’S, 51 No. Market Street, Boston 
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ition in the midst of re reading 
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York Times 
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B. 1 BABBITL IMPLICATIONS 
Ileretofore most of clieve 
that B. T. Babbitt lan as 
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ood, that the pret lid 
amount to much, é en 
erally wert dissa i 
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EVER he mislead into believing t 
1 me paper of alleged | 
la circulation 1 ortl 1 
$00,000 general circulation ldvisor 
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| INTERESTING 
An investigation 
tisement 
| 
| 


IF TRI 


of a certain adver 
las just been made in an 
Illinois city and the result is startling 









































ive years ago a milkman published 
the following advertisement 
| I keep fifteen cows of the finest 
breed 
I sell the milk pure and sweet 
it comes from the udder 
I guarantee the quality for the sick 
ind the well 
Person wishing erved 
ldre Jone 
Map le " Dairy 
He paid $10 to have this small adver 
tisement run five weeks one time a 
week s a result he got two new cus 
tomers but insisted that the advertise 
nent did not pay The investigation 
recently made showed that his profit on 
these two customers was 6 cents a y 
With cream furnished occasionally the 
net profit at the end of the year was 
out $12. It also developed that 
these two customers had recommended 
lim to two others and they sent him 
to four thers, and < 1 result of 
lose figuring it was shown that the 
ill $10 advertisement had br 
him $936 Previous to the investig 
on he asserted that the advertisement 
lid no particular good.-—Os] sh 
Hi ) Times 
- 
IRST WSPAPER BULLETIN 
iengli periodical has 
n as to when the 
1ed The 
vas issued 
(Eng.) P 
the Hull Daily Mai 
is on exhibition in a 
is as follows 
f Bonaparte 
ns beyond «V ns 
Lefebre taken 
erous generals tried 
shot. 
etaken 
f Belluno 
naparte with 15,000 
men. 
Marseille flers a reward of two mill 
ot trancs ft the head t 
the Rebel Bonaparte 
Marshal Ney sworn to bring Bonaparte 
to dead or al 
The Hull et of this day will 
ntain the ove important rticu 
rs, to be 7 hed at > dea 





May 20, 181 
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ARRANGED BY STATES. 


cents a line 
na. Me displan 
Wust be handed 


idvertiseme 
each time 
other than 


n one 


this head 
year S26al 
initial letter 
adrance 


CONNECTICUT. 
TEW LONDON has a great 


up to date partic 
»,000 Copies daily 


fs under 
By the 
> line 


week i 


ular; pr 


THE DAY 


nevery intsnearly 
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GEORGIA. Fi 

WOUTHERN FARMER, Athens, Ga. Leading 

‘ Southern agric ultural publication. Thrifty 

people read it; 22,000 monthly. Covers South 


and Southwest. Advertising rates ve ry low. 


ILLINOIS 


( YONKEY’S HOME JOURNAL excells as a me 

dium for interesting a good class of people 
in the smailer towns Our subscribers own 
pianos or organs—the sign of a refined and weil 
to-do home— and are naturally me “ar order buyers 
150,000 at 60 cents flat. W. B NKEY COM 
PANY, Chicago, Illinois. 


MAINE. 


\ ’E don’t know Chas. Austin Bates personally, 
but bet a cookie hellsay The Rockland 


Printing 
That 
Pays 


That is my specialty. 


Plain, sensible talk, set i 


> and print- 


XEXAIAII IIIT III III IIIA Ir 





(XXX EX XE ITA IAIAANALIAIAIAIIIIII ut 





(Me.) COURTER GAZETTE is a sound paper. Why!| ™ . 7 a > 
It’s 55 years old, tells its circulation in Rowell’s, | 3 edin At styl I will write, be 
has a flat rate, makes money every year, Far e as nd prit Vv j - I 
marks that an expert like Mr. Bates reads in Set up and Jf rint any adver- 4 
telligently na es } 11 i?) 
, tisement, circulare or DooKlet ¥ 
~ ' : ¢ +} 
CANADA. better than you ever had it § 
wat AY ~ 
‘ANADIAN ADVERTISING is best done by THE done before. Send me atrial # 
E. DESBARATS ADVERTISING AGENC : 4 
Montreal. order and see if I can notdo % 

CLASS PAPERS exactly what I say. My book- 

: let, “‘ $10.00 a Thousand,”’ 





iiniatiasatiiaiie interest vou Send for it. 
ADVERTISING. ee ones 
IRINTERS’ INK is a magazine deve poche » the 
general subject of advertising. It ; 
and influence is re« tized throug rhot ut the en 
tire country Its unsolicited judgment upon ad 
vertising matters is of value to intelligent adver 
tisers as being that of a recognized authority. 
Chicago (1U.) News. 

PRINTERS’ INK is devoted exclusively to adver 
tising—and aims to teach good advertising 
methods how to preraré 
value of different mediums 
open discussions on any t« 
vertisers. Every subject i 


ADDRESS, 


WM. JOHNSTON, 


MANAGER OF PRINTERS’ INK PRESS 


10 Spruce Srt., New Yorn 
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vertiser’s standpoint Subser t »>N 2¢ . +Pros , 
SEG. Ailstintieacuuten Claastind Ss aentea line The Northwest Is A Great Country. 
each time, display 50 cents a line page 

p $50, whole page S100 « ach time Aadre 


PRINTERS INK. 10 Spruce St w York The Northwest 


ELIGIOUS, 
R ; MAGAZINE COVERS IT. 
BAPTIST. 











ee Aucusta,G H rt rv 
by more than 5,000 rressive m ; wi 
O ] 
ers and teachers in Georgia, South ¢ low W nsir Minr 1 
ama and Floric Tk or 1899, 6,275 weekl 
bama and Florida, n for 1899, weekly Ya M ; Id W eins 
° e Oreg Wy I ( ml 
Displayed Advertisements. 
Manit () uw 1 Oklahor 
50 cents a line; $100 a page; 25 per cent . . - 1 
extra for specified position—t/ granted In this territory The Northwest 
Must be handed in one week in advance, Magazine has 31,000 paid sub- 


STOCK COMPANIES ORGANIZED. scribers. 


took mailed FREE. Working Capital Procured. 

Corporation Law Bureau, Dept. A, Wash’ton, D.C. Communicate with any re l iwency 
WANTED.—Case of bad health that alk al 

RELPA-NS§S will not benefit. Send 5ce nts to 

Ripans Chemical Co., New York, for 

samples and 1,000 testimonials. 


Sn 
THE NORTHWest 


Send Me 30 Cents ucusrRaten MONTHLY 


to pay for postage and I will send you a MACAZINE 
copy of the American Newspaper Di 
rectory, June, 1899, edition. Tam clean 
ing house, and have about 138 books of ~ DATI ’ 
this edition on hand, which I will dis ST. PAUL, MINN. 
pose of in this manner while they la 
ress CANADIAN GI RAL OFFICES 
Addre MeIntire Block, Win ipeg, Manitoba 


PETER DOUGAN, ( 
10 SPRUCE ST., NEW YORK. 








HICAGO, 6388 Fine Arts Building 
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Youngstown, Ohio, Vindicator 


DAILY: SUNDAY: WEEKLY: 


10,000 10,000 9,600 


LEADING DAILY IN NORTHEASTERN OHIO. 





For Rates address 


H. D. LaCOSTE, Thirty-Eight Park Row, New York 


SPECIAL NEWSPAPER REPRESENTATIVE. 
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REDUCTION IN RATES. 


ON SEPTEMBER 15, 1900, A NEW RATE WENT INTO EFFECT FOR 


CARDEN AND FARM, Chicago. 


New rates are a reduction of 25 per cent, and are 
but one-half cent per line. 
Cuaranteed Minimum Circulation, 60,000. 


The growth in circulation and influence of GARDEN AND Farm for the past six 
months, or since passing into the hands of present publishers, has been marked and | 
4 

i 











all but phenomenal. GARDEN AND Fatm is the original and only journal conducted 
along intensive farming lines. The large farmer, the small farmer, the city farmer, 
the ranchman, the gardener, the florist, the poultry and bee keeper—every one in 
short interested in rural affairs finds GARDEN AND Farm an indispensable help. 
ASK ANY AGENT ABOUT GARDEN AND FARM, 
and try it for mail order and agricultural advertising. 


The American Farmer Co., Publishers, 1113-1114 Manhattan Bldg., Chicago, Ill. 
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About American Newspapers! 





The editor of the American Newspaper Directory keeps on file ama f infor- 
mation gathered from year to year concerning the circulation and character of American 
newspapers. He has always at hand, in chronological order, accessible at a moment's 
notice, a conveniently arranged mass of interesting documents, statements, pamphlets 
ind circulation figures, going t how what claimed for a paper by its owners or 
isserted of it by its enemies and friend By the aid of these and his familiarity with the 

ibject it is always possible to pass the history of the paper in rapid review and com- 
prehend and measure the claims set up concerning its value to advertiser 


A new edition of the American Newspaper Directory with circulation ratings revised 
ind corrected to date appeared September ist This is the third quarterly issue for the 
thirty-second year of the publication, 


PRICE FIVE DOLLARS. 


NIC CCIE ICICICICICCICICaCaCaCaCaCoccZ 


THE EVENING JOURNAL 


OF JERSEY CITY, N. J. 











5 


Goes into over 13,000 families in Jersey City, and is a guest in 
over 8) per cent of the English-speaking households in the city. 


sete 1,48 yt 1S 140 
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MURAL LULL 


PUBLISHED MONTHLY. 
The only agricultural magazin f its kind published. Each department edited by 
a specialist If you want to reach the farmers of the great West, you must adver 

~~ 


in Runa Lier . 


Circulation 38,000. Rates 30 cents per line. 


RURAL LIFE, 225 Dearborn Street, Chicago. 





ADVERTISERS, PLEASE NOTE-- 


Only one morning paper in Harrisburg 
(population, census 1900, 50,167) and it’s a good 
one-=-THE PATRIOT, daily and weekly. 


H. D. La Coste, The Patriot Co., 
38 Park Row, Publishers, 
New York. Representative. Harrisburg, Pa. 











CA AARRO DROME ORE DEBED 
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) 
© The Buffalo Review 3 


) ( 
® IS THE ONLY NEWSPAPER IN BUFFALO @ 


@ 
1) ry wT . \ 
that has a double value to its readers, The general public > 

. ° . . : . { 
© wants it for its complete foreign and local news; the business @ 


® public reads it for its exclusive features. The only newspaper @ 
publishing New York Sw telegraph news; the only newspaper 
© publishing county transcripts and court calendars. @ 


© Complete, Enterprising, y 
) Fearless, y 
© @ 


© Largest 2-cent circulation. Reaches the representative people @ 
> r , > . S 
© of Western New York. Best medium for the general adver- @ 


tiser in Buffalo. 


© THE BUFFALO REVIEW CO., @ 
BUFFALO, N, Y. @ 


® ‘ Ww I SCOTT, @ 


) 1so Nassau Street, New York 
)) 
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The Paid City Circulation of 
THE 
Milwaukee Journal 


| 

| 

| 

is guaranteed by The Jour- 
| nal Co. to be larger than is 
| the roraL circulation of any 
other Englishspeaking daily 
at Milwaukee. The total 
circulation of Tie Journat 
islarger than isthecoOMBINED 
circulation of the two other 


evening papers. 


THE JOURNAL COMPANY, 
MILWAUKEE, WIS. 


EASTERN REPRESENTATIVE WESTERN REPRESENTATIVI 
STEPHEN B. SMITH, C.D. BERTOLET, 
30 Tribune Bidg., New York. lim Herald Bldg., Chicago 
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is agriculturally best is here reflected : 


A LL that 
of manuring, 


the best dairying, best system 
best stock raising, best fruit culture, best poultry 


management, best road making. Speaking of good 


roads, 


mn 


itself is a 
access to the rural buyers of America. 


eT 









RA CTICALARMER, 


“cood road,” a good weekly avenue of 
Counting 


and reckoning the service rendered, there is no 


better or cheaper medium in existence. 


“We are pleased to advise you that your 
paper has paid us well during the past sea 
son, and that we shall continue the use of 
it fur many seasons to come,” 

Gro. ERTEL Co., Quincy, Il 








Sworn statement of circulation for one year 
shows an average of 


38 (2 COPIES PRINTED 
: PER WEEK 

















Only one rate. If interested, write. 


THE FARMER COMPANY, Philadelphia. 


The farmers’ purchasing power in 


1gO1 will be larger than ever before. 


Sr 
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Getting Careless. 











VETERAN of the civil war was ex- 
plaining at a camp fire about the bullet 


in his face, received at Bull Run. 








“Bull Run!” exclaimed a_ hearer, 
“how in thunder did you get hit in the face?” 
“Oh!” replied the veteran, “after I’d run about 
ten or fifteen miles I got kinder careless and 
looked ‘round.” 

Many advertisers get careless and look around. 
The right way and only way is to keep faced 
toward the objective point. The objective point 
in advertising is the goal of success. You won't 
attain it by getting careless and looking around. 
Success lies straight ahead of you. The road 
to it lies through the advertising columns of 
COMFORT, the only people’s paper in the world 
that reaches over Six Million Readers every 
edition. 

Flat Rate after October 15, 1900. 


W. H. GANNETT, Publisher, Inc., 


Augusta, Maine. 






411 John Hancock Building, 


sosTON, MAss. 


1635 Marquette 


707 Temple Court, 
New York City. 


Building, Cutcaco, Itt. 
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eo. Kissam & Go. 
253 Broadway, N.Y. 
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40 PRINTERS’ INK, 


Reckless Buyers! | 


Most of the failures in the printing trade are caused by 
a lack of knowledge in the art of buying and selling. <A 
man may be first class in all branches of his trade, and 
turn out the finest of work, but if he does not watch the 
business end, his efforts will prove fruitless. Printers as a 
rule are carried away by the glib tongue of a salesman, 
especially an ink man, and on a prcmise not to be bother- 
ed for money, are willing to pay any old prices for their 
inks. Everything goes smoothly until the ink house asks 
for money. The printer is broke and offers a four or six 
months’ note in settlement of the account. The ink man 
accepts, and the printer considers that bill paid. By the 
time the note matures, he has contracted another large 


bill, and then it becomes a scrious matter. The foxy ink, 


man then gets in his fine work, and induces the printer 
to give hima mortgage for all he owes. With this yoke 
around the neck of the printer, all competition is barred 
in the ink line, and prices can be charged to suit the 
fancy of the ink house. The man who buys for cash 
never orders more than he actually needs, and consequent- 
ly has no waste. He may not throw as large a bluff as his 
neighbor who buys on credit, but his soul and his shop are 
his own and he has no fears of the sheriff or the ink 
man. There are lots of concerns occupying whole build- 
ings, and apparently rolling in wealth, but if the truth 
was known they don’t own evena roller stock and are 
being carried by some paper or ink man. These are the 
fellows that arise on their dignity and ask if their credit is 
not good when I return their orders and demand cash in 
advance. Rich or poor, large or small, all look alike to me 
on the money question. When my goods are not found 
satisfactory I buy them back and pay all transportation 


charges. Send for my price list. Address 


PRINTERS INK JONSON, 


13 Spruce Street, NEW YORK. 
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PRINTERS’ INK, 
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Eleven Insertions Gratis. 





_ An advertisement contracted for to 
co 
nk J appear in Printers’ Inx for the year 


th — 1901 will be inserted 

ire § 

he 

. | od 
in § 


me ° * i 

md | IN all the remaining issues of 1900. 
ion J 
Address 


PRINTERS’ INK, 
10 Spruce Street, - - . New York. 








PRINTERS’ INK. 








We Point 
with Pride 


To the liberal 
patronage of 


our system of 


Street Car 
Advertising - 


By America’s foremost and 
shrewdest publicity promoters, as 
an evidence of the sterling worth 
of its business-creating value. As 
we profitably serve others so can 


we increase your business. Write 


GEO. KISSAM & CoO. 


253 Broadway, New York. 
15 BRANCH OFFICES. 


1 by G. W. Bull, Denver, Col. 

















